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Nielsen Retail Measurement Service
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Nielsen measures what people watch and buy
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3

What is RMS?
RMS is Retail Measurement Services

Nielsen’s RMS is the global industry standard for 
quality data in product movement, market share, 
distribution, price and other market sensitive 
information.

The 2 Nielsen services, based on different data 
collection methodology are:
•Retail Index (also known as Retail Audit)
•ScanTrack
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Why do we need Retail Audit Data when we have Ex-
Factory Sales, Consumer Tracking etc ?

•Cross Border activity 

•Delays in the pipeline

•How are our competitors performing?

•What are the trends in the market?

•How are our merchandisers performing

•Measure consumer off-take 

•Sell into Trade vs. sell out of Trade
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SUPPLY CHAIN - FROM MANUFACTURER TO 
CONSUMER

Manufacturer

Distribution 
Centre

Direct 
Supply

SELL IN

Wholesaler

Retailer

Consumer

SELL THROUGH SELL OUT

(P
IP

EL
IN

E)

(EX FACTORY)

(NIELSEN 
UNIVERSE)

http://inkwellideas.com/2010/05/two-more-map-icons-oil-well-and-factory/
https://www.google.co.za/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCMDT3ef_icYCFWJwcgodGsoAVA&url=https://thenounproject.com/term/warehouse/142824/&ei=Vbt6VYDVBuLgyQOalIOgBQ&bvm=bv.95515949,d.bGQ&psig=AFQjCNG7jYCOUGyEXddpJEOqCWbv6RGcuw&ust=1434193097198074
http://www.google.co.za/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCOnav-uAisYCFQqccgodATcA1g&url=http://ishareimage.com/warehouse-clipart.asp&ei=abx6VamCG4q4ygOB7oCwDQ&psig=AFQjCNFOeDJ9MSah_bP4_Z7eLTPfgKHU2w&ust=1434193363939717
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Retail universe covered by RMS
What are the channels typically covered by RMS?  What channels 
are not?

RMS Academy Overview
Updated August 2013

Out-of-Scope Channels
• Wholesalers
• Street Vendors
• On-premise consumption                                                                                                      

(Hotels,  Fast Food, Bakery)
• Seasonal Channels
• Airports/Airlines
• Duty Free
• Bake Shop
• Weekend Markets
• Movie Theatres
• Direct Sales
• Exports
• Institutional
• Warehouse
• Fitness Centers
• Internet Cafes
• Drug Stores
• Cash & Carry
• Hawker Stalls
• Semi-Retailers
• Restaurants
• Coffee Shops
• Entertainment

In-Scope Channels
Modern Trade:
• Chain Supermarkets
• Hypermarkets
• Convenience Stores
• Wine/Liquor Shops
Traditional Trade:
• Independent Grocery
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Expected coverage for Retail Index 



8Co
py

ri
gh

t ©
 2

01
7 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

Nielsen data typically comes in 2 levels

•Scantrack Data: Scanning data at barcode level 
delivered weekly

•RMS Data: Combination of scanning data and retail 
audit data typically delivered monthly at P-code level

Child Parent
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PART 3

May be based on trade 
channel, geographic 
region, key accounts or a 
combination of these:

• Total SA
• Total W Cape
• Total Supers
• Total Pick ‘n Pay 

Supers
• Total PnP Supers WC
• PnP Super Fourways

Crossing

PART 1 PART 2

• Total category (eg. 
Toilet Tissue, 
Cigarettes)

• Manufacturer
• Brand
• Price segments e.g. 

Premium, AP, VFM
• Pack size segments 

e.g. 10s, 20s, 30s
• Format segments, 

e.g. 1Ply, 2Ply, Soft 
Cup, HL

• SKU

• Sales and Share 
(volume and value)

• Location of business
• Retail Selling Price 

(RSP)
• Product Availability 

(numeric, weighted and 
handling)

• Distribution
• Purchases* (by retailers) 
• Stock facts*

*only available for 
Independents

PART 4

• Reporting in monthly 
delivery database 
Retail Audit  (RA) and 
Tradedesk

Jan 2017
Feb 2017
March 2017

• Periods can be 
manipulated to create 
12mm, 6mm, 3mm, 
YTD, month-on-
month, etc.

MARKET PRODUCT FACT PERIOD

ANALYSIS & INTERPRETATION
DATA IS COLLATED INTO 4 BASIC DIMENSIONS
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THE DIFFERENCE BETWEEN LOCATION VS SHARES
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SELLING DISTRIBUTION

•Selling Distribution 

• Percentage of shops, which sold the respective article during the reported 
period

•Numeric 
• Based on percentage of the stores in the universe (store count)

• % of all stores in the universe that sell the product

•Weighted
• Based on the volume turnover importance of those stores within the audited 

product class

• % of category sales volume that your brand is reaching
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TIME PERIODS
In addition to knowing which Market and which Product you are wanting to see 
measures for, it’s important to know what time frame you want to look at. Retail 
Measurement data can be combined across standard and non-standard time frames to 
better address certain issues

Examples for the use of time periods:
Long term trends:

Moving Annual Totals
Calendar years

Short term trends:
Year to date
Quarterly
Monthly/Weekly (where available)

To evaluate new launches:
Pre Period(s) vs Launch Period(s)  
vs Post Period(s)

0
1,000,000,000
2,000,000,000
3,000,000,000
4,000,000,000
5,000,000,000
6,000,000,000
7,000,000,000
8,000,000,000

FY 2014 MAT
FEB'15

YTD'15 6MM
FEB'15

3MM
FEB'15

FEB 2015

TOTAL PS - VOLUME

 VOLUME
VOLUME % 

SHARE
VOLUME % 

CHG YA
FY 2014 7,050,875,157 38.6 0.3
MAT FEB'15 7,001,655,395 38.3 -1.3
YTD'15 1,187,929,105 37.9 -4.0
6MM FEB'15 3,485,818,047 37.8 -2.4
3MM FEB'15 1,774,106,303 37.8 -3.5
FEB 2015 589,935,795 38.1 -3.6
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TYPES OF PRICE
•Price per pack

- price of an individual pack 

•Price per volume
- price of an individual stick

R 39.50 R27.00

R1.98 R1.35

VALUE SALES
NUMBER OF PACKS SOLD

 
BENSON & HEDGES 

SWITCH PMP 10X20S
SALES VALUE 3,980,046
SALES PACKAGES 144,383
PRICE PER PACK 27.6

VALUE SALES
VOLUME SALES

 
BENSON & HEDGES 

SWITCH PMP 10X20S
SALES VALUE 3,980,046.0
SALES VOLUME 2,887,662.0
PRICE PER UNIT OF VOLUME 1.38
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Price vs Promotional Sales
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Copyright © 2017 The Nielsen Company. Confidential and proprietary.

Nielsen Scantrack Data 
Methodology
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Data input

20190414 7701 CC01 Clothing Menlyn Park Clothing (IM) Gauteng Corporate Store Clothing
20190414 7702 CC02 Clothing Cresta Clothing (IM) Gauteng Corporate Store Clothing
20190414 7704 CC04 Clothing Canal Walk Clothing (IM) Western Cape Corporate Store Clothing
20190414 7705 CC05 Clothing Festival Mall Clothing (IM) Gauteng Corporate Store Clothing
20190414 7706 CC06 Clothing Somerset Mall Clothing (IM) Western Cape Corporate Store Clothing
20190414 7707 CC07 Clothing Clearwater Clothing (IM) Gauteng Corporate Store Clothing
20190414 7708 CC08 Clothing Cape Gate Clothing (IM) Western Cape Corporate Store Clothing
20190414 7709 CC09 Clothing Westgate Clothing (IM) Gauteng Corporate Store Clothing
20190414 7710 CC10 Clothing Auckland Park Clothing (IM) Gauteng Corporate Store Clothing
20190414 7711 CC11 Clothing New Tokai Clothing (IM) Western Cape Corporate Store Clothing
20190414 7713 CC13 Clothing Paarlmall Clothing (IM) Western Cape Corporate Store Clothing
20190414 7714 CC14 Clothing Walmer Clothing (IM) Eastern Cape Corporate Store Clothing
20190414 7715 CC15 Clothing South Coast Mall Clothing (IM) Kwazulu/Natal Corporate Store Clothing
20190414 7716 CC16 Clothing Carnival Mall Clothing (IM) Gauteng Corporate Store Clothing
20190414 7717 CC17 Clothing Mountain Mill Clothing (IM) Western Cape Corporate Store Clothing
20190414 7718 CC18 Clothing Vaal Mall Clothing (IM) Gauteng Corporate Store Clothing
20190414 7719 CC19 Clothing N1 City Clothing (IM) Western Cape Corporate Store Clothing
20190414 7720 CC20 Clothing Sunningdale Clothing (IM) Western Cape Corporate Store Clothing
20190414 7721 CC21 Clothing Plattekloof Clothing (IM) Western Cape Corporate Store Clothing
20190414 7722 CC22 Clothing Highveld Clothing (IM) Mpumalanga Corporate Store Clothing
20190414 7723 CC23 Clothing Greenstone Clothing (IM) Gauteng Corporate Store Clothing
20190414 7725 CC25 Clothing Parow Clothing (IM) Western Cape Corporate Store Clothing
20190414 7727 CC27 Clothing Walker Drive Clothing (IM) Eastern Cape Corporate Store Clothing

Store file
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Data input

20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060837 REAL HANDLE BACK BRUSH 560081
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060844 REAL BAMBOO POCKET 560092
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060851 REAL BODYBUFFER GLOVE 560093
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060868 REAL EXFOLIATING PUFFER 560094
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060875 REAL EXFOLIATING PAD 560095
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060882 REAL BATH BACK STRIP 560096
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060905 REAL BATH SPONGE 560097
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060912 REAL DELUX SCRUBBY PAD 560098
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060943 REAL ANIMAL BATH FLOWER 560100
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926060950 REAL BATH PUFF 1PK PPB12 560101
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926061216 REAL FLOWER SPONGE 601256
20190414 Non Edible Grocery Beauty & Toiletries Bath Accessories Bath Accessories ACCESSORIES REAL 6001926061223 REAL LAYERED FLWER SPONGE 601257
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETIC ACCESSORISURFACE 6005914000980 SURFACE SHOWER COMB 1EA 418690
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE RIMMEL 3607345064505 RIMMEL PUFF POWD STAY MAT TRANSPARE 420422
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE RIMMEL 3607345064536 RIMMEL PUFF POWDER STAY MAT SANDSTO 420423
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics LIPS L'OREAL 41554198522 LOREAL VERY CHERRY LIPS 1EA 423973
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics EYE RIMMEL 3607345116624 RIMMELMASCA VOL FLASH X10 EXTRM BLCK 429887
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE YARDLEY 6001567138162 YARDLEY PRESS PWD DEEP BEIGE 1EA 437213
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE YARDLEY 6001567138193 YARDLEY PRESS POWDER TRANSLUCEN 1EA 437216
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE YARDLEY 6001567138209 YARDLEY PRESS POWDER WARM TOAST 1EA 437217
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE YARDLEY 6001567138223 YARDLEY PRESS REFILL DEEP BEIGE 1EA 437219
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics COSMETICS FACE YARDLEY 6001567138261 YARDLEY P/PRESS REF WARM TOAST 1EA 437223
20190414 Non Edible Grocery Beauty & Toiletries Cosmetics Cosmetics SKIN PARIS 6008341913212 PARIS BLUSHER DUSK 1EA 457661

Item file
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Data Input

week endistore barcode pack type sales sales value
20190414 EC06 6001007093259 EA 4 767,96
20190414 EC06 6001007025748 EA 3 22,98
20190414 EC06 6001007032081 EA 2 14,01
20190414 EC06 6001007036195 EA 3 23,7
20190414 EC06 6009705234417 EA 2 7,98
20190414 EC06 6009705234400 EA 2 9,98
20190414 EC06 6001007036805 EA 4 214,96
20190414 EC06 612322030087 EA 2 120,98
20190414 EC06 7622210984555 EA 2 106,9
20190414 EC06 6001007498849 EA 3 74,97
20190414 EC06 6009602782226 EA 2 60,02
20190414 EC06 6009602782387 EA 2 66,98
20190414 EC06 6009880768097 EA 3 719,97
20190414 EC06 6001539603254 EA 3 113,74
20190414 EC06 6009188002718 EA 3 217,87
20190414 EC06 6009706453336 EA 3 158,97
20190414 EC06 6009706453329 EA 3 149,85
20190414 EC06 6004791003114 EA 2 51,91
20190414 EC06 6004791003107 EA 4 59,96
20190414 EC06 6009608647246 EA 2 27,85
20190414 EC06 6009900344621 EA 3 167,45
20190414 EC06 5060375973571 EA 4 120

Sales file

Ave RSP = Value/ Sales
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Data Production Process
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Challenges

•Treatment of promotional prices: Discounts vs. Buy 1 
Get 1 Free

•Locally Assigned Codes (LACs)

•Item Coding: Chocolate Brown Prams in Chocolate
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Copyright © 2017 The Nielsen Company. Confidential and proprietary.

Nielsen Retail Audit Methodology
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Establishing the Universe

Key Questions:
1. How many Outlets in South Africa sell 

at least 1 branded Consumer 
Packaged Good?

2. What is the overall Turnover of retail in 
South Africa?

3. What channels exist in South Africa 
and how important are they?

4. How many outlets are there across 
South Africa by region and channel.

How do we get this information?
1. We constantly carry out a fundamental process for our Retail Audit called the Rolling 

Retail Establishment Survey (RRES).
2. In the RRES, we physically count thousands of outlets across Stats SA’s Small Area 

Layers (SALs). By using Demographic information at an SAL level as well as 
constantly carrying out Establishment Surveys, we are able to accurately assess 
changes in South Africa’s trade profile over time by using a sample of outlets (LY we 
enumerated 34k outlets.



25Co
py

ri
gh

t ©
 2

01
7 

Th
e 

N
ie

ls
en

 C
om

pa
ny

. C
on

fid
en

tia
l a

nd
 p

ro
pr

ie
ta

ry
.

What is an Small Area Layer & how does Nielsen 
use them?

•Smallest geographical 
breakdown defined by Stats 
SA

•By SAL, we know the 
statistics around Population, 
Number of HHs, HH Income, 
LSMs, Ethnicity, Gender, 
Language, Employment and 
Education level

•The Nielsen design centre 
uses a combination of these 
statistics to define which 
SALs need to be Enumerated

•Nielsen Auditors are sent to these SALs to Enumerate the number of outlets 
within the geography

•Auditors receive the Digital Map of the SAL on their phone and carry out the 
RRES Questionnaire in the defined area.
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Details Covered in the RRES
Store Metrics collected across the designed sample

L O C AT E

Mapped Store 
detail 

with addresses, 
GPS 

points and photos

3 separate data 
points are 

provided in order 
ensure that  the 
store is found

S C O P E

All outlets that 
stock at least one 
branded CPG item

T R A D I N G  
F E AT U R E S

In depth store 
level 

details including: 
• Trading 

characteristics
• Amenities
• Channel type
• Turnover 

Profile
• Product 

Stocking

U S A G E

Tracking these 
metrics over time 

allows us to:  
• Update Retail 

Turnover by 
channel type and 
region

• Update Store 
Estimates for the 
SA Retail 
Environment

• Pick up dynamic / 
emerging trends


		PRG_LINK

		PRG Link

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		2 digits

		Hidden question


Options 1-10- single response


1.If link number=1 o then PRGLink =1


2.If link number=2 the PRGLink=2


3. If link number=3 then PRGLink =3


4. If link umber=4 then PRGLink=4


And so on







		Ref Q

		User code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		7 digit

		1. Auto Code from previous link


2. No blank entry allowed


3. Must Be 7 digits otherwise STOP mess “Must be 7 digits”


4. Range = 1000000-9999999





		Ref Q

		Interviewer’s own name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		75 characters

		Auto Code from previous link

No blank entry allowed





		Ref Q

		Interviewer’s initial

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		4 text

		Auto Code from previous link







		Ref Q

		Start time

		FLOW

		FIELD

		LENGTH

		ACTION



		

		HH

		SS

		Outside 1

		Numeric

		4 digit

		Automatic





		Ref Q

		GPS location

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Numeric

		Automatic

		Automatic  ( If empty then warning to CT)





		Q1a

		Office  name & codes

		FLOW

		FIELD

		LENGTH

		ACTION



		

		17

		Bloemfontein 

		Outside 1

		Numeric

		2 digit

		1. No Blank Data.
Allow only 1 option.






		

		16

		Cape Town 

		

		

		

		



		

		101

		Central Rand 

		

		

		

		



		

		13

		Durban 

		

		

		

		



		

		14

		East London 

		

		

		

		



		

		103

		East Rand 

		

		

		

		



		

		12

		Pietermaritzburg

		

		

		

		



		

		112

		Polokwane

		

		

		

		



		

		151

		Port Elizabeth 

		

		

		

		



		

		111

		Pretoria 

		

		

		

		



		

		102

		South Rand 

		

		

		

		



		

		104

		West Rand 

		

		

		

		





		Q1d

		Province name & codes

		FLOW

		FIELD

		LENGTH

		ACTION



		

		2

		EASTERN CAPE 

		Outside 1

		Numeric

		1 digit

		No Blank Data.
Allow only 1 option
- If Q1a=17, show codes 2,3,4,6
- If Q1a=16, show codes 1,3
- If Q1a=101, show code 7
- If Q1a=13, show code 5
- If Q1a=14, show codes 2,5
- If Q1a=103, show codes 7,8,9
- If Q1a=12, show code 5
- If Q1a=112, show code 9
- If Q1a=151, show codes 1,2,3
- If Q1a=111, show codes 6,7,8,9
- If Q1a=102, show codes 4,7
- If Q1a=104, show codes 3,4,6,7,9





		

		4

		FREE STATE 

		

		

		

		



		

		7

		GAUTENG

		

		

		

		



		

		5

		KWAZULU-NATAL 

		

		

		

		



		

		8

		MPUMALANGA

		

		

		

		



		

		6

		NORTH WEST

		

		

		

		



		

		3

		NORTHERN CAPE 

		

		

		

		



		

		9

		LIMPOPO 

		

		

		

		



		

		1

		WESTERN CAPE 

		

		

		

		





		Q1e

		District name & Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		3 digit

		Hidden Question





		Q1k

		Magisterial District(MD)  name & Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		3 digit

		Hidden Question





		Q1f

		Municipality name & Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		3 digit

		Hidden Question





		Q1g

		Main place name & Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		Outside 1

		Numeric

		6 digit

		Hidden Question





		Q1h

		Sub place name & Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		9 digit

		Hidden Question





		Q1h2

		Sub place name & Code(Validation)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		9 digit

		Manually entered By CT


If Q1h2<>Q1h then STOP mess” Check Sub place code not the same as Q1h”





		Q1i

		Small Area Layer  Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		4-7-8 digit

		Hidden Question





		Q1i2

		Small Area Layer  Code(Validation)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		7 digit

		Manually entered By CT


If Q1i2<>Q1i then STOP mess” Small Area Layer code not the same as Q1i”





		Q1L

		Subdivided SAL Code(Mapping Code)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		10 digits

		Manually entered by CT


No blank Data

Minimum value : 1600000000





		Q1m

		Subdivided SAL Code(Mapping Code) Validation

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		10 digits

		Manually entered by CT


If Q1m<>Q1L then STOP mess : “ Check Code not matching with Q1L”





		Q1j

		Urban or rural

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Urban

		1

		Outside 1

		Numeric

		1 digit

		Only 1 response - options 1-2 No Blank data


HIDDEN QUESTION



		

		Rural

		2

		

		

		

		





		BLOCKID

		BlockID

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		Outside 1

		Numeric

		8 digit

		Hidden Question.

Move values from Q1L







		RRES_WAVE

		RRES_WAVE

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Outside 1

		Numeric

		2 digits

		Hidden question


Code should be 2

Range = 1-10








		RES_TYPE

		RES_TYPE

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Census

		1

		Outside 1

		Numeric

		1 digits

		Hidden question


Options 1-5- single response


RES_TYPE=3





		

		Census and RES/RRES (combined)




		2

		

		

		

		



		

		RES/RRES (within Sample)

		3

		

		

		

		



		

		Modern Trade (outside Sample)

		4

		

		

		

		



		

		Panel Stores

		5

		

		

		

		





		RMSOUTCODE




		Panel Store Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text/Numeric

		10 digits

		Blank not allowed


Hidden


                                                       Show only If RES_TYPE=5





		Q4a

		Outlet name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Alpha Numeric

		75 Character

		No name check box








		Q6a

		Type of ownership

		FLOW

		FIELD

		LENGTH

		ACTION



		Belong to chain

		1

		Outside 1

		Numeric

		1 Digit

		Only 1 response - options 1-3. N/A - check output.


If =3, then hide Q6b



		Franchise

		2

		

		

		

		



		Independent

		3

		

		

		

		





		Q6b

		Chain Name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		75 Character

		No blank if 6a is "1" or “2”. 


Dropdown as per supplied list.


If “other” is selected then open field for the CT to punch in the name.








		Q6c

		Chain Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Numeric

		3 Digit

		Remove/Hide Q6c





		Q4b

		Street name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		75 Character

		No Name check box - check output


Allow alphanumeric as some street names include numbers





		Q4c

		Street number

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Alphanumeric

		6 characters

		If none then N/A. No Number check box - check output


Allow 6 character range





		Q4d

		Post code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		Outside 1

		Numeric

		4 Digit

		No blank data.


Accept entries with “0xxx”


Accept entries with “00xx”


Accept entries with “000x”


(x=0 to 9)





		Q4i

		Building No.

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		Outside 1

		Alphanumeric

		4 Digit

		If none then N/A. No Number check box - check output.  No special characters allowed, only _ or – and spaces





		Q4f

		Shop number

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Alphanumeric

		4 Digit

		If none then N/A. No Number check box - check output





		Q4g

		Direction to find outlet 

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		1 Character

		Dropdown :


N = Near


A = Above


O = Opposite


B = Behind


I = Inside


No Blank Data





		Q4h

		Landmark/Direction

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Text

		75 Character

		No Blank Data





		Q11a

		Store location A

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Highway

		1

		Outside 1

		Numeric

		1 Digit

		Only 1 response - options 1-5. No Blank data



		

		Primary - tarmac


		2

		

		

		

		



		

		Secondary – mainly tarmac / paved

		3

		

		

		

		



		

		Minor – murram upcountry / untarred

		4

		

		

		

		



		

		Track

		5

		

		

		

		





		Q11b

		Store location B

		FLOW

		FIELD

		LENGTH

		ACTION



		

		City / Town Center

		1

		Outside 1

		Numeric

		1 Digit

		Only 1 response - options 1-9. No Blank data






		

		Residential Area / Village

		2

		

		

		

		



		

		Farm / Plantation

		3

		

		

		

		



		

		Informal Settlements

		4

		

		

		

		



		

		Industrial Area

		5

		

		

		

		



		

		Commercial Area Retail

		6

		

		

		

		



		

		Tourist / Historical Area

		7

		

		

		

		



		

		Transit Area

		8

		

		

		

		



		

		Open / Underdeveloped Areas

		9

		

		

		

		





		Q11c

		Store location C

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Inside / Near Market

		1

		Outside 1

		Numeric

		2 Digit

		Only 1 response - options 1-16.


No Blank data


Add 17-“Open / Rural area”



		

		Near Site with several stores

		2

		

		

		

		



		

		Inside Shopping Center / Mall / Arcade

		3

		

		

		

		



		

		Inside Hotel

		4

		

		

		

		



		

		Inside / Near School

		5

		

		

		

		



		

		Inside / Near Hospital / Clinic

		6

		

		

		

		



		

		Inside Recreational / Sports Club

		7

		

		

		

		



		

		Near Army Institution

		8

		

		

		

		



		

		Inside / Near Bus , Train Station or Taxi Rank

		9

		

		

		

		



		

		Inside Airport

		10

		

		

		

		



		

		Inside / Near Factory

		11

		

		

		

		



		

		Inside Petrol Station/Forecourt

		12

		

		

		

		



		

		Inside Exhibition Stall

		13

		

		

		

		



		

		Inside Park/Theatre

		14

		

		

		

		



		

		Inside / Near Square

		15

		

		

		

		



		

		Open / Rural area

		17

		

		

		

		



		

		Other location

		16

		

		

		

		





		Q7

		7a. Outlet Type 

		FLOW

		FIELD

		LENGTH

		ACTION



		1-GROCERY

		Independent Hypermarket (2501-5000m2)

		2

		

		

		

		Only 1 response - options 2-55 

No Blank Data


If Q7a=15, 29 or 30, display Q8b, otherwise hide Q8b.


Remove/Hide 1-“ Large Independent Hypermarket >=5001m2” from list. All remaining store codes to remain as is

If Q7a=29 then display message “Please check Tavern that does have a license to selling Liquor. If not then the store should be classified as Shebeen”


If Q7a=30 then display message “Please check Shebeen does not have a license to selling Liquor. If it does then the store should be classified as Tavern”





		

		Independent Large Supermarket (1001-2500m2)

		3

		

		

		

		



		

		Independent  Supermarket (501-1000m2)

		4

		

		

		

		



		

		Independent  Superette (201-500m2)

		5

		

		

		

		



		

		Large Grocer (101-200m2)

		6

		

		

		

		



		

		Medium Grocer (41-100m2)

		7

		

		

		

		



		

		Small Grocer up to 40m2

		8

		

		

		

		



		

		Green Grocer

		9

		

		

		

		



		

		Butchery

		10

		

		

		

		



		

		Wholesaler

		54

		

		

		

		



		

		Semi_Wholesaler

		55

		

		

		

		



		2 - CONVENIENCE

		Non Branded Forecourt Counter Service

		11

		Outside 1

		Numeric

		2 Digit

		



		

		Non Branded Forecourt Self Service

		12

		

		

		

		



		

		Independent Bottle store / Liquor store

		13

		

		

		

		



		

		Liquor Chain

		46

		

		

		

		



		

		Kiosk

		14

		

		

		

		



		

		Home stores / Spaza

		15

		

		

		

		



		3 – CATERING & LAISURE / HORECA

		Bar/Pub 

		16

		Outside 1

		Numeric

		2 Digit

		



		

		Institutional Club

		18

		

		

		

		



		

		Hotel / Motel

		19

		

		

		

		



		

		Take Away/Snack Bar/Fast Food

		20

		

		

		

		



		

		Bakery/Pastry Shop/Confectionery

		21

		

		

		

		



		

		Restaurant/ Caferteria

		22

		

		

		

		



		

		Local Restaurant

		23

		

		

		

		



		

		Tea/Coffee shop

		25

		

		

		

		



		

		Internet/Cyber Café 

		26

		

		

		

		



		

		Ice Cream shop/Sweet Shop

		27

		

		

		

		



		

		Sport & Recreational Club

		28

		

		

		

		



		

		Tavern

		29

		

		

		

		



		

		Shebeen

		30

		

		

		

		



		4 – COSMETIC & DRUG

		Pharmacy/chemist  

		31

		Outside 1

		Numeric

		2 Digit

		



		

		Cosmetic & Drug

		32

		

		

		

		



		

		Hairdresser

		33

		

		

		

		



		

		Beauty Specialist Store

		34

		

		

		

		



		5-TELECOMS

		Phone shop

		35

		

		

		

		



		

		Scratch card outlet

		36

		

		

		

		



		

		Community phone booth

		37

		

		

		

		



		6 - OTHERS

		Tobacco kiosk/tobacconist

		43

		

		

		

		



		

		Baby Store

		44

		

		

		

		



		

		Newspaper kiosk

		45

		

		

		

		



		

		Table Tops

		47

		

		

		

		



		

		Other FMCG Handling 

		53

		

		

		

		





		Q205

		Opening Hours

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Daytime Only

		1

		Outside 1

		Numeric

		1 digit

		No Blank Data


1 single response



		

		Night time Only

		2

		

		

		

		



		

		Both Day and Night

		3

		

		

		

		





		Q8a

		Building structure

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Brick and mortar building

		1

		Outside 1

		Numeric

		1 digit

		1.Only 1 response – options 1-7. 

2.No Blank Data


3.If 2, 3, 4, 5, 6, 7 selected at Q7a, show warning message if 6 not selected at Q8a


4.If Q7a=47 and Q8a<>7 then STOP mess:” Check outlet’s Building structure, it should be Table top/Crates/Stand”


5.If Q8a=7  and Q7a<>47 then warning message “Check outlet’s Building structure”



		

		House are converted / added room to house

		2

		

		

		

		



		

		Shelter with roof

		3

		

		

		

		



		

		Container

		4

		

		

		

		



		

		Out – building / garage / caravan / shack / garden hut

		5

		

		

		

		



		

		Permanent sale point with shelving and refrigeration facilities

		6

		

		

		

		



		

		Table Top/Crates/Stand

		7




		

		

		

		





		Q2a

		Information Collected

		FLOW

		FIELD

		LENGTH

		ACTION



		Continue survey inside store

		1

		Outside 1

		Numeric

		N/A

		1.If Q2a=2 and Q7a=2-8 then show Q8d , Q206, Q21L1, Q21m1, Q21n1, Q21o1, Q21e1, Q21f1, Q21g1, Q21h1, Q21i1, Q21k1, Q12a, Q23a and Go to Q27.


2.If Q2a=2 and Q7a<>2-8 then show Q206, Q21L1, Q21m1, Q21n1, Q21o1, Q21e1, Q21f1, Q21g1, Q21h1, Q21i1, Q21k1, Q12a, Q23a and Go to Q27..

3.If Q2a= 3,4 and Q7a=2-8 then show Q8d and go to Q27

4.If Q2a=3,4 and Q7a<>2-8 then go to Q27





		Refused to Co-operate

		2

		

		

		

		



		Closed at the time of the visit

		3

		

		

		

		



		Opening Soon

		4

		

		

		

		





		Q8d

		Store selling area including ground floor or other levels (in metres)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Length(L)

		 

		 

		 

		 

		Inside store - observe

		Numeric

		2 digit

		range = 1 - 99

Check back to Q7a:
Q7a = 1 -> >5001m²
Q7a = 2 -> 2501 - 5000²
Q7a = 3 -> 1001 - 2500²
Q7a = 4 -> 501 - 1000²
Q7a = 5 -> 201 - 500²
Q7a = 6 -> 101 - 200²
Q7a = 7 -> 41 - 100²
Q7a = 8 -> 01 – 40²


If Q7a=47 and Length(L) * Width(W) >6 then warning mess: “ Check Table Top having >6 selling area”



if Outlet is Closed/Refused, then estimate selling area for outlet types Q7a=2 to 8
No Blank data



		

		Width (W)

		 

		 

		 

		 

		

		

		

		





		Q8e

		Total Selling Area

		FLOW

		FIELD

		LENGTH

		ACTION



		

		 


 


 


 

		Inside store - observe

		Numeric

		5 digit

		HIDDEN QUESTION


Multiply L*W in Q8d and move value in Q8e





		Q8b

		Is this store a combination of spaza and  tavern / shebeen

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. If Q8b=2, hide question Q8c.


2.If Q7a=15, 29 or 30, display Q8b, otherwise hide Q8b.



		

		No

		2

		

		

		

		





		Q8c

		Does it have separate entrances?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		Only 1 response - options 1-2. No Blank Data



		

		No

		2

		

		

		

		





		Q8f

		Does this outlet make use of an on-site store room?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		Only 1 response - options 1-2. No Blank Data



		

		No

		2

		

		

		

		





		Q16

		 Service Type 

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Self service

		1

		Inside observation

		Numeric

		1 digit

		Only 1 response - options 1-4. No Blank Data 


If 2 selected at Q16, hide Q8i and Q8j, else show Q8i and Q8j



		

		Over counter service

		2

		

		

		

		



		

		Self and over counter service

		3

		

		

		

		



		

		Hatch

		4

		

		

		

		





		Q8g

		Number of pay points

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside observation

		Numeric

		2 digits

		No blank data.


Range 1-98

1.If Q7a=5 and Q8g<>2,3,4,5 then Warning message :”Check Independent Superette should have 2-5 pay-points”

2.If Q7a=2,3 and Q8g < 5 then warning message “ Check Hyper/Large supermarket having less than 5 pay points”


3.If Q7a=4 and Q8g <2 then warning message” Check Independent Supermarket having less than 2 pay points”








		Q8h

		Number of scanners

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside observation

		Numeric

		2 digits

		1. No blank data.


2. Validate: Entry in Q8h cannot exceed entry in Q8g


3. Validate: Total of entries on Q8g +Q8h should be > 0


4. Allow 0 entry for all outlet types selected at Q7a

5. Range 0-98

6. If 5 selected at Q7a, allow for entry 0,1, 2, 3, 4, 5 only. 





		Q8i

		Shopping baskets?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		Only 1 response - options 1-2.


If code 1 or 3 selected at Q16, Q8i has to be 1


 No Blank Data


If Q7a=2,3,4,5 and Q8i=2 then warning message “Check outlet not having Shopping Baskets”

“If Q16=1,3 then show option “This is a self-service but no baskets” else hide”






		

		No

		2

		

		

		

		



		

		This is a self-service outlet, but no baskets

		

		

		

		Add a check box “This is a Self-service outlet but no baskets”. Allow CT to go to next question if this box is checked





		Q8j

		Shopping carts?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		Only 1 response - options 1-2.


If code 1 or 3 selected at Q16, Q8j has to be 1


 No Blank Data


If Q7a=2,3,4,5 and Q8j=2 then warning message “Check outlet not having Shopping Carts”


“If Q16=1,3 then show option “This is a self-service but no carts” else hide”





		

		No

		2

		

		

		

		



		

		This is a self-service outlet, but no shopping carts

		

		

		

		Add a check box “This is a Self-service outlet but no shopping carts”. Allow CT to go to next question if this box is checked





		Q10b

		Billing system

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Manual

		1

		Inside observation

		Numeric

		1 digit

		1. Only 1 response - options 1-3.


2. If Q8h > “0”, hide option 1-“Manual”


3. No Blank Data


4. If Q8h>0 and Q10b<>3 STOP MESS “Having Scanners but code 3 not selected”


5. If Q7a= 2,3,4 and Q10b=1 then STOP mess “ Check Hyper/Super markets have manual billing system”



		

		Electronic cash register

		2

		

		

		

		



		

		Computerized / Scanned barcodes

		3

		

		

		

		





		Q8l

		On site consumption?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Question to be displayed only if Q7a=13, 15 to 30 and 46.


2. Only 1 response - options 1-2.

3. Remove instruction: If 30 selected at Q7a, do not allow 2 to be selected at Q8l

4. If 2 selected at Q8l, hide Q8m

5. No Blank Data


6. If Q7a=13, 15 to 30 and 46 and 2 is selected at Q8l, show warning message “This Outlet should have On-Consumption facility”



		

		No

		2

		

		

		

		





		Q8m

		Seating arrangements?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Question to be displayed only if Q7a=13, 15 to 30 and 46.


2. Only 1 response - options 1-2. No Blank Data


3. If 29 selected at Q7a, do not allow 2 to be selected at Q8m



		

		No

		2

		

		

		

		





		Q206

		No of FMCG Categories Handled

		FLOW

		FIELD

		LENGTH

		ACTION



		0

		1

		Inside store – observation

		Numeric

		1 Digit

		Only 1 response - options 1-2.


Must be answered for all outlet types


If Q206=1 then Hide Q21L1, Q21m1, Q21n1, Q21o1, Q21e1, Q21g1, Q21h1, Q21i1else show.


If Q7a=2-4, 44, 31, 53 and Q206=1 then STOP mess: «Check outlet does not handle any FMCG Category.


If Q7a=2-4 and Q206=2 then STOP message check outlet handle only 1-2 FMCG Categories


If Q7a=5, 6, 7, 8 and Q206=1 then Warning message “Check outlet not handling any FMCG Category.






		1 to 2

		2

		

		

		

		



		3 to 5

		3

		

		

		

		



		More than 5

		4

		

		

		

		





		Q21a1

		Handling Fresh Food?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21a1=2 then STOP mess: “Check outlet not handling Fresh Food”


3.  If Q7a=5 and Q21a1=2 then warning mess: “Check Independent  superette not handling Fresh Food”


4. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 47-52 hide Q21a1


5. If Q7a=3,4,6,7,8 and Q21a1=2 then warning mess: “Check outlet not handling fresh food”


6. If Q21a1=1 then show Q21a else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		If Q2a=2 then show Option 3 “No Observation” else hide.








		Q21a

		Product handling – Fresh Food

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Bread (packaged)

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Bread (non-packaged)

		2

		

		

		

		



		

		Eggs

		3

		

		

		

		



		

		Others 

		4

		

		

		

		





		Q21L1

		Handling Food Shelf Stable?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21L1=2 then STOP mess: “Check outlet not handling Food”


3.  If Q7a=5 and Q21L1=2 then warning mess: “Check Independent  superette not handling Food”


4. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45,  hide Q21L1

5. If Q7a=3,4,6,7,8 and Q21L1=2 then warning mess: “Check outlet not handling food”






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		If Q2a=2 then show Option 3 “No Observation” else hide.








		Q21b1

		Handling Frozen & processed food?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21b1=2 then STOP mess: “Check outlet not handling Frozen & processed food”


3. If Q7a=5 and Q21b1=2 then warning mess: “Check Independent Superette not handling Frozen & processed food”


4. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 48-52 hide Q21b1


5. If Q21b1=1 then show Q21b else hide.


6. If Q2a=2 then show Option 3 “No Observation” else hide.





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21b

		Product handling - Frozen & processed food

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Frozen meat 

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Frozen poultry

		2

		

		

		

		



		

		Processed meats

		3

		

		

		

		



		

		Frozen fish

		4

		

		

		

		



		

		Frozen vegetables

		5

		

		

		

		



		

		Others 

		6

		

		

		

		





		Q21m1

		Handling Pet food?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21m1=2 then STOP mess: “Check outlet not handling Frozen & processed Pet food”


3. If Q7a=5 and Q21m1=2 then warning mess: “Check Independent Superette not handling Pet food”


4. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 48-52 hide Q21m1


5. If Q21b1=1 then show Q21b else hide.


6. If Q2a=2 then show Option 3 “No Observation” else hide.





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21n1

		Handling Refrigerated Products?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21n1=2 then STOP mess: “Check outlet not handling Refrigerated Products”


3. If Q7a=5 and Q21n1=2 then warning mess: “Check Independent Superette not handling Refrigerated Products”


4. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 48-52 hide Q21n1

5. If Q7a=6,7,8 and Q21n1=2 then warning mess: “Check outlet not handling  Refrigerated Products”


6. If Q21c1=1 then show Q21c else hide.


7. If Q2a=2 then show Option 3 “No Observation” else hide.





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21c1

		Handling Dairy Products?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		8. Single Response Option 1-3


9. If Q7a=2-4 and Q21c1=2 then STOP mess: “Check outlet not handling Dairy Products”


10. If Q7a=5 and Q21c1=2 then warning mess: “Check Independent Superette not handling Dairy Products”


11. If Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 48-52 hide Q21c1


12. If Q7a=6,7,8 and Q21c1=2 then warning mess: “Check outlet not handling  Dairy Products”


13. If Q21c1=1 then show Q21c else hide.


14. If Q2a=2 then show Option 3 “No Observation” else hide.





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21c

		Product handling – Dairy products

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Butter

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Cheese

		2

		

		

		

		



		

		Cottage cheese

		3

		

		

		

		



		

		Fruit juices (short life)

		4

		

		

		

		



		

		Ice-cream

		5

		

		

		

		



		

		Margarine

		6

		

		

		

		



		

		Milk (fresh)

		7

		

		

		

		



		

		Milk (long life)

		8

		

		

		

		



		

		Yoghurt

		9

		

		

		

		



		

		Fresh Cream

		12

		

		

		

		



		

		Other

		13

		

		

		

		





		Q21o1

		Handling Baby Care Products?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4,44 and Q21o1=2 then STOP mess: “Check outlet not handling Baby Care

3. If Q7a=5 and Q21o1=2 then warning mess: “Check Independent Superette not handling Baby Care

4. If Q7a=13,46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 45, hide Q21o1

5. If Q7a=6,7,8 and Q21o1=2 then warning mess: “Check outlet not handling Baby care”


6. If Q21d1=1 then show Q21d else hide.


7. If Q2a=2 then show Option 3 “No Observation” else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21d1

		Handling Packed Food?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21d1=2 then STOP mess: “Check outlet not handling Packed food


3. If Q7a=5 and Q21d1=2 then warning mess: “Check Independent Superette not handling Packed food


4. If Q7a=13,46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 45, hide Q21d1


5. If Q7a=6,7,8 and Q21d1=2 then warning mess: “Check outlet not handling packed food”


6. If Q21d1=1 then show Q21d else hide.


7. If Q2a=2 then show Option 3 “No Observation” else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21d

		Product handling – Packed food

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Baby food

		1

		Inside observation

		Numeric

		2 digit

		1.
Multiple responses. 


2.
At least one should be selected


3.  If Q7a=44 and Q21d<>1(Baby food) then STOP mess : “Check Baby Store not handling Baby food”






		

		Biscuits

		2

		

		

		

		



		

		Canned food products

		3

		

		

		

		



		

		Cereals (ready to eat)

		4

		

		

		

		



		

		Cereals (hot)

		5

		

		

		

		



		

		Coffee creamers and tea creamers

		6

		

		

		

		



		

		Curry powder

		7

		

		

		

		



		

		Edible oil

		8

		

		

		

		



		

		Flour

		9

		

		

		

		



		

		Herbs and spices

		11

		

		

		

		



		

		Coffee

		12

		

		

		

		



		

		Jam

		13

		

		

		

		



		

		Jellies and instant puddings 

		14

		

		

		

		



		

		Mayonnaise, salad creams, dressings

		15

		

		

		

		



		

		Maize meal

		16

		

		

		

		



		

		Milk modifiers (e.g. Milo, Nesquick)

		17

		

		

		

		



		

		Pasta products

		18

		

		

		

		



		

		Peanut butter

		19

		

		

		

		



		

		Pet food (canned)

		20

		

		

		

		



		

		Pet food (dry)

		21

		

		

		

		



		

		Rice

		22

		

		

		

		



		

		Sauces- wet and dry based

		23

		

		

		

		



		

		Sorghum beer (dry)

		24

		

		

		

		



		

		Soup (canned)

		25

		

		

		

		



		

		Soup (packaged/envelope)

		26

		

		

		

		



		

		Soup tablets and cubes

		27

		

		

		

		



		

		Squashes and cordials

		28

		

		

		

		



		

		Sugar

		29

		

		

		

		



		

		Tea

		30

		

		

		

		



		

		Yeast

		31

		

		

		

		



		

		Baked Goods

		34

		

		

		

		



		

		Baking Aids

		35

		

		

		

		



		

		Cake Mixes

		36

		

		

		

		



		

		Soya

		37

		

		

		

		



		

		Spread Chocolates

		38

		

		

		

		



		

		Other

		39

		

		

		

		





		Q21e1

		Handling Sweets & Confectionary?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21e1=2 then STOP mess: “Check outlet not handling Sweets & Confectionary”


3. Q7a=5 and Q21e1=2 then warning mess: “Check Independent Superette not handling Sweets & Confectionary”


4. If Q7a=3,4,6,7,8 and Q21e1=2 then warning mess: “Check outlet not handling sweets & confectionary”


5. If Q21e1=1 then show Q21e else hide.


6. If Q2a=2 then show Option 3 “No Observation” else hide.


7.If Q7a=21 and Q21e1=2 then Stop mess “ Check outlet not handling Sweets and Confectionary”





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21e

		Product handling – Sweets and confectionary

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Chewing gum

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Bubble gum

		2

		

		

		

		



		

		Chocolate (moulded slab and bar)

		3

		

		

		

		



		

		Chocolate countlines

		4

		

		

		

		



		

		Boxed assortment

		5

		

		

		

		



		

		Fruit juices long life

		11

		

		

		

		



		

		Iced tea

		12

		

		

		

		



		

		Mineral water

		13

		

		

		

		



		

		Packaged nuts

		14

		

		

		

		



		

		Packaged sweets (bags and boxes)

		15

		

		

		

		



		

		Popcorn

		16

		

		

		

		



		

		Potato chips and extrudes

		17

		

		

		

		



		

		Powdered soft drinks

		18

		

		

		

		



		

		Sport and energy drinks

		19

		

		

		

		



		

		Sugar lines

		20

		

		

		

		



		

		Other 

		21

		

		

		

		





		Q21f1

		Handling Alcoholic Beverages?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=13,46,16, 29 or 30 and Q21f1=2 then STOP mess: “Check outlet not handling Alcoholic Beverages”


3. If Q7a=14, 31, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, 48-52 hide Q21f1


4. If Q21f1=1 then show Q21f else hide.


5. If Q2a=2 then show Option 3 “No Observation” else hide.


6.If Q7a=18,19,28 and Q21f1= 2 then warning message “Check outlets not handling Alcoholic beverages”


7. If Q7a=31 and Q21f1=1 then warning message “check Pharmacy handling alcohol”

8. If Q7a=2-4 and Q21f1=2 then warning message “Check Outlet not handling alcoholic beverages”





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21f

		Product handling – Alcoholic beverages

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Alcoholic fruit beverages

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Beer (cases of 750ml)

		2

		

		

		

		



		

		Beer (singles)

		3

		

		

		

		



		

		Brandy, Whiskey, Rum (brown spirits)

		4

		

		

		

		



		

		Cane, gin, vodka, (white spirits)

		5

		

		

		

		



		

		Fortified wines

		6

		

		

		

		



		

		Liqueurs

		7

		

		

		

		



		

		Pre-mixed spirits

		8

		

		

		

		



		

		Sorghum beer (wet-based)

		9

		

		

		

		



		

		Wines-Glass bottle

		10

		

		

		

		



		

		Wines- Plastic bottle

		11

		

		

		

		



		

		Wines-boxed / Carton / Tetra Pak

		12

		

		

		

		



		

		Wines-papsak

		13

		

		

		

		



		

		Other

		14

		

		

		

		





		Q21g1

		Handling Household Products?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=2-4 and Q21g1=2 then STOP mess: “Check outlet not handling Household”


3. Q7a=5 and Q21g1=2 then warning mess: “Check Independent Superette not handling Household”


4. f Q7a=13, 46, 16, 29, 32, 33, 34, 35, 36, 37, 38, 39, 40, 41, 42, 43, 44, 45, hide Q21g1


5. If Q7a=3,4,6,7,8 and Q21g1=2 then warning mess: “Check outlet not handling household products”


6. If Q21g1=1 then show Q21g else hide.


7. If Q2a=2 then show Option 3 “No Observation” else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21g

		Product handling – Household products

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Bleaches

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses. 


2. At least one should be selected






		

		Detergents

		2

		

		

		

		



		

		Dishwashing liquids

		3

		

		

		

		



		

		Fabric softeners

		4

		

		

		

		



		

		Floor and stoep polish

		5

		

		

		

		



		

		Household cleaners

		6

		

		

		

		



		

		Paper towels

		7

		

		

		

		



		

		Shoe polish

		8

		

		

		

		



		

		Toilet paper

		9

		

		

		

		



		

		Air Fresheners                                    

		12

		

		

		

		



		

		Carpet Cleaners                                   

		13

		

		

		

		



		

		Insecticides                                      

		14

		

		

		

		



		

		POOL CHEMICALS                                    

		15

		

		

		

		



		

		Other 

		16

		

		

		

		





		Q21h1

		Handling Cosmetics and personal care?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=31,32,34 and Q21h1=2 then STOP mess: “Check outlet not handling Cosmetics and personal care”


3. If Q7a=13, 46, 16, 21, 24, 25, 26, 27, 29, 30, 35, 36, 37, 38, 39, 40, 41, 42, 43, 45, hide Q21h1


4. If Q7a=2-8 and Q21h1=2 then warning mess: “Check outlet not handling personal care products”


5. If Q21h1=1 then show Q21h else hide.


6. If Q2a=2 then show Option 3 “No Observation” else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21h

		Product handling – Cosmetics and personal care

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Baby cosmetics

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses.

2. At least one should be selected






		

		Colour cosmetics

		2

		

		

		

		



		

		Deodorants

		3

		

		

		

		



		

		Eau de toilette, perfumes

		4

		

		

		

		



		

		Facial care creams & lotions

		5

		

		

		

		



		

		Facial tissues

		6

		

		

		

		



		

		Floss and mouthwash

		7

		

		

		

		



		

		Hair conditioners

		8

		

		

		

		



		

		Hair colorants and hair styling preps

		9

		

		

		

		



		

		Hand and body care

		10

		

		

		

		



		

		Nappies

		11

		

		

		

		



		

		Razors and blades

		12

		

		

		

		



		

		Sanitary protection

		13

		

		

		

		



		

		Shampoo

		14

		

		

		

		



		

		Shave and after-shave cosmetics

		15

		

		

		

		



		

		Shower gels and liquid soap

		16

		

		

		

		



		

		Toilet soaps

		17

		

		

		

		



		

		Toothpaste

		18

		

		

		

		



		

		Manual toothbrushes

		19

		

		

		

		



		

		Electric toothbrushes

		20

		

		

		

		



		

		Body Oils

		21

		

		

		

		



		

		Condoms

		22

		

		

		

		



		

		Suntan Preps

		23

		

		

		

		



		

		Other 

		24

		

		

		

		





		Q21i1

		Handling OTC medicines and drugs?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q7a=31 and Q21i1=2 then STOP mess: “Check outlet not handling OTC medicines and Drugs”


3. If Q7a=10, 13, 46, 16, 24, 25, 26, 27, 29, 30, 33, 35, 36, 37, 38, 39, 40, 41, 42, 43, 45,  hide Q21i1


4. If Q21i1=1 then show Q21i else hide.


5. If Q2a=2 then show Option 3 “No Observation” else hide.






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21i

		Product handling – OTC medicines and drugs

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Chest rubs

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses.


2. At least one should be selected






		

		Cold medications

		2

		

		

		

		



		

		Cough and throat lozenges

		3

		

		

		

		



		

		Laxatives

		4

		

		

		

		



		

		Nasal sprays and drops

		5

		

		

		

		



		

		Oral analgesics

		6

		

		

		

		



		

		Slimming aids

		7

		

		

		

		



		

		Artificial Sweeteners                             

		10

		

		

		

		



		

		Depilatories                                      

		11

		

		

		

		



		

		DSURs                                             

		12

		

		

		

		



		

		Glycerine                                         

		13

		

		

		

		



		

		Portable Breath Fresheners                        

		14

		

		

		

		



		

		Rheumatic Rubs                                    

		15

		

		

		

		



		

		Vitamins & Suppliments                            

		17

		

		

		

		



		

		Other 

		18

		

		

		

		





		Q21k1

		Handling Non Alcoholic Beverages?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q21j1=1 then show Q21j else hide.


3. Q7a=2-5, and Q21k1=2 then STOP mess:” Check outlet not handling Non Alcoholic products”


4. If Q7a=6,7,8, and Q21k1=2 then warning mess:” Check Outlet not handling Non Alcoholic Products

5. If Q2a=2 then show Option 3 “No Observation” else hide.

6. If Q7a= 20,21,22,26 and Q21k1=2  then warning mess “ Check Outlet not handling Non Alcoholic Beverages”

7. If Q21k1=1 then show Q21k2 else hide


1. If Q7a=3,4 and Q21j1=2 then warning message “Check outlet not handling miscellaneous products”






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21k2

		Product handling – Non Alcoholic Beverages Products



		FLOW

		FIELD

		LENGTH

		ACTION



		

		Fruit Juices

		1

		Inside observation

		Numeric

		2 digit

		1. Multiple responses


2. At least one should be selected






		

		Sorghum Beer

		2

		

		

		

		



		

		Iced Tea

		3

		

		

		

		



		

		RTD Drinks

		4

		

		

		

		



		

		Mineral Water

		5

		

		

		

		



		

		Energy Sports Drinks 

		6

		

		

		

		





		Q21j1

		Handling Miscellaneous Products?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Single Response Option 1-3


2. If Q21j1=1 then show Q21j else hide.


3. Q7a=2-4, and Q21j=2 then STOP mess:” Check outlet not handling Miscellaneous Products”


4. If Q7a=5, and Q21j=2 then warning mess:” Check Independent Superette not handling Miscellaneous Products


5. If Q2a=2 then show Option 3 “No Observation” else hide.


6. If Q7a=3,4 and Q21j1=2 then warning message “Check outlet not handling miscellaneous products”






		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q21j

		Product handling – Miscellaneous Products

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Batteries                                         

		1

		Inside observation

		Numeric

		2 digit

		3. Multiple responses


4. At least one should be selected






		

		Magazines                                         

		2

		

		

		

		



		

		Stationary                                        

		3

		

		

		

		



		

		Other

		4

		

		

		

		





		Q12a

		Handling tobacco products

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside observation

		Numeric

		1 Digit

		1. Only 1 response - options 1-2. No Blank Data


2. If 12a=2 then hide questions Q12b and Q12c and 12d


3. If Q7a=43 and Q12a=2 then STOP mess: “Tobacconist doesn’t handle Tobacco products”


4. If Q2a=2 then show Option 3 “No Observation” else hide


5. If Q12a=1 and Q2a=1 then show Q12b else hide



		No

		2

		

		

		

		



		No Observation

		3

		

		

		

		





		Q12b

		Tobacco products

		FLOW

		FIELD

		LENGTH

		ACTION



		Cigarettes

		1

		Inside observation

		Numeric

		1 Digit

		1. Multiple responses allowed.


2. No blank data. 


3. Show an error message if either code 2/3/4 are selected and code 1 (Cigarettes) is not selected.

4. Show error message if either code 9/10 are selected and 8 (Smokeless Tobacco) is not selected.


5. If Q12b=1 then show Q12d else hide


6. If Q12b=11 then open text to CT to specify(100 characters)





		Peter Stuyvesant

		2

		

		

		

		



		Dunhill

		3

		

		

		

		



		Rothmans

		4

		

		

		

		



		Cigars

		5

		

		

		

		



		Pipe tobacco

		6

		

		

		

		



		Snuff

		7

		

		

		

		



		Smokeless tobacco

		8

		

		

		

		



		Snus

		9

		

		

		

		



		E-cigarette (electronic)

		10

		

		

		

		



		Roll your own tobacco

		13

		

		

		

		



		Other tobacco

		11

		

		

		

		





		Q12b2

		Handling cigarettes from vending machine?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside observation

		Numeric

		1 Digit

		1. Only 1 response - options 1-2. No Blank Data


2. If Q12b=1 then show Q12b2 else hide.






		No

		2

		

		

		

		



		Both vending machine and counter/self service

		3

		

		

		

		





		Q12e

		Cigarette Handling By Company?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		BRITISH AMERICAN TOBACCO

		1

		Inside Store - Observation

		Numeric

		1 Digits

		1. 16 Multiple responses only 


2. If Q12b=1 then show Q12e else hide


3. If Q12e=16 then show 3 open text for the CT to capture the other company manually (25 Characters for each field). At least one should be filled.





		

		JTI & GALLAHER LIMITED

		2

		

		

		

		



		

		PHILIP MORRIS SOUTH AFRICA

		3

		

		

		

		



		

		GOLD LEAF

		4

		

		

		

		



		

		MASTERMIND TOBACCO

		5

		

		

		

		



		

		NON SA COMPLIANT PRODUCTS

		6

		

		

		

		



		

		CARNILINX TOBACCO COMPANY

		7

		

		

		

		



		

		CAROLINA TOBACCO COMPANY SA

		8

		

		

		

		



		

		AMALGAMATED TOBACCO

		9

		

		

		

		



		

		E.C

		10

		

		

		

		



		

		HEUPINK BLOEMEN

		11

		

		

		

		



		

		INTERNATIONAL TOBACCO CO-OPERATION

		12

		

		

		

		



		

		KINGSGATE

		13

		

		

		

		



		

		MCCROFT TOBACCO HOLDINGS

		14

		

		

		

		



		

		SAVANNA TOBACCO

		15

		

		

		

		



		

		Other 

		16

		

		

		

		





		Q12f

		Cigarettes In  Store Furniture ( Displays

		FLOW

		FIELD

		LENGTH

		ACTION



		

		yes

		1

		Inside Store - Ask

		Numeric

		1 Digits

		1. Only one response options 1-2


2. No blank data


3. If Q12b<>1 and Q12f=1 then STOP mess “Check outlet NOT handling cigarettes but having Cigarettes In Store Furniture”






		

		no

		2

		

		

		

		





		Q23a

		Handling CSD

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Yes

		1

		Inside observation

		Numeric

		1 digit

		1. Only 1 response - options 1-3.


2. Must be answered for all outlet types


3. If Q23a=2 and Q7a=2-5 then STOP mess: “Hyper/Super market not handling CSD”


4. 4.Q7a=6,7,8 and Q23a=2 then warning mess”Check outlet not handling CSD”

5. If Q23a=1 and Q2a=1 then show Q23b, Q23c and Q23d else hide


6. If Q2a=2 then show Option 3 “No Observation” else hide

7. If Q7a= 20,21,22,26 and Q23a=2  then warning mess “ Check Outlet not handling CSD”


8. If Q7a=53 and Q21L1=2 and Q21m1=2 and Q21n1=2 and Q21o1=2 and Q21e1=2 and Q21f1=2 and Q21g1=2 and Q21h1=2 and Q21i1=2 and Q21k1=2 and Q12a=2 and Q23a=2 then STOP mess” Check Other FMCG Handling outlet not handling any FMCG Products”





		

		No

		2

		

		

		

		



		

		No Observation

		3

		

		

		

		





		Q23b

		CSD Handling By Company?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		COCA COLA

		1

		Inside Store - Ask

		Numeric

		1 Digits

		1. Multiple response - options 1-14.


2. Must be answered for all outlet types


3. If Q23a=1 then show Q23b else hide


4. If Q23b=14 then show 3 open text to CT to capture other company (25 characters each field). At least one should be filled





		

		PEPSI CO.

		2

		

		

		

		



		

		QUALITY BEV

		3

		

		

		

		



		

		TWIZZA

		4

		

		

		

		



		

		TOTAL OWN BRANDS

		5

		

		

		

		



		

		SHORELINE SALES & DISTRIBUTION

		6

		

		

		

		



		

		LITTLE GREEN BEVERAGES

		7

		

		

		

		



		

		EQUATOR BEVERAGE COMPANY

		8

		

		

		

		



		

		SUMATRA TRADING

		9

		

		

		

		



		

		LANSDOWNE BOTTLING COMPANY

		10

		

		

		

		



		

		TINAS TRADITIONAL BEVERAGES

		11

		

		

		

		



		

		WAVELENGTHS 10 (PTY)

		12

		

		

		

		



		

		CHILL BEVERAGES INTERNATIONAL

		13

		

		

		

		



		

		Other 

		14

		

		

		

		





		Q18aa

		Selling area allocation

		FLOW

		FIELD

		LENGTH

		ACTION



		

		% Food products              

		

		

		

		Inside store - observe

		Numeric

		3 digit

		Total sum value = 100%


1. If Food%> 0 and Q21L1 =2 and Q21m1=2 and Q21n1=2 and Q21d1=2 and Q21e1=2 and Q21o1=2 then warning mess ‘Not Handling Food Products then FOOD% should be 0’


2. If Food%= 0 and Q21L1 =1 or Q21m1=1 or Q21n1=1 or Q21d=1-27,29-38 or Q21e1=1 then STOP mess ‘Handling Food Products then FOOD% should be > 0’


3. If Personal Care% > 0 and Q21h1=2 and Q21o1=2 then warning mess ‘Having Personal care% but not handling Personal care Products in Q21h1 or baby care products’


4. If Personal Care% = 0 and Q21h1= 1 then STOP mess ‘Not Having Personal care% but handling Personal care Products in Q21h1’


5. If Household% > 0 and Q21g1=2 then warning mess ‘Having Household% but not handling household Products in Q21g1’


6. If Household% = 0 and Q21g1= 1 then STOP mess ‘Not Having household% but handling household Products in Q21g1’


7. If Beverages% = 0 and Q21f1=1 or Q21c=4 or Q21d=28 or Q21e=11,12,13,19 or Q23a=1 or Q21k1=1   then STOP mess: ‘’Handling Beverages and cannot have Beverages%=0  


If Beverages%>0 and Q21f1=2 and Q21e1=1 and Q21c<>4 and Q21d<>28 and Q21e<>11,12,13,19 and Q21k1=2 and Q23a=2 then warning mess : “ Having Beverage selling area but not  handling beverages.

8. If Tobacco% > 0 and Q12a= 2 then STOP mess ‘Having Tobacco% but not handling CIG in Q12a’


9. If Tobacco% = 0 and Q12a= 1 then STOP mess ‘Not Having Tobacco% but handling CIG in Q12a’


10. If Q7a= 2-10 and food%=0 then warning message:’’ Check outlet have 0% food.’’


’

11. If Empty%>50, warning mess "Check if Empty% > 50%"


12. If OTC% > 0 and Q21i1=2 then STOP mess ‘Having OTC% but not handling OTC Products in Q21i1’


13. If OTC% = 0 and Q21i1= 1 then STOP mess ‘Not Having OTC% but handling OTC in Q21i1’

14. I If Other% = 0 and Q21j1=1 then STOP mess ‘Not Having Other% but handling Miscellaneous or Telecom Products’


If Other% > 0 and Q21j1=2 and then warning mess ‘Having Other% but not handling Miscellaneous or Telecom Products

15. If Q21o1 = 1 and Food% =0 then warning message : Check if store is handling baby food and Food % is 0.


16. If Q21o1=1 and Personal care = 0 then warning message:  “check if store is handling baby care products and Personal Care %is 0.





		

		%Personal Care

		

		

		

		

		

		

		



		

		%Household

		

		

		

		

		

		

		



		

		%Tobacco

		

		

		

		

		

		

		



		

		%Beverages

		

		

		

		

		

		

		



		

		%OTC

		

		

		

		

		

		

		



		

		% Others     

		

		

		

		

		

		

		



		

		Empty %

		

		

		

		

		

		

		





		Q31

		Refrigerators/Coolers Available?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside observation

		Numeric

		1 Digit

		1. Only 1 response - options 1-2. No Blank Data


2. If Q7a=2,3,4 and Q31=2 then STOP mess ‘Check outlet not having any Refrigerator’


3. If Q7a=5,6 and Q31=2 then warning mess ‘Check outlet not having any Refrigerator’






		No

		2

		

		

		

		





		Q60l

		No of tables

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		Inside observation

		Numeric

		3 digit

		1. Asked to outlet type 16-30

2. Range = 0 – 998. 


3. If Q60l<2, Warning message No of tables are less than 2


4. Do not allow value “99” to be punched





		Q60m

		No of branded & unbranded beer coolers

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		Inside observation

		Numeric

		2 digit

		1. Range = 0 – 98. 

2. No Blank Data. 

3. Must be answered if Q31=1

4. Do not allow value “99” to be punched


5. If Q21f<> 2 or 3 and Q60m>0 then warning message “Check Outlet is not handling Beer but having beer coolers”





		Q5c1

		Owner / Key Contact (Decision Maker) Name & Surname

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Text

		75 Character

		1. No blank data.


2. No Name - Checkbox





		Q5c3

		Contact Person Name & Surname

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Text

		75 Character

		1. No blank data.


2. No Name – Checkbox


3. Same Name as Q5c1 - Checkbox





		Q5e

		Contact person job title

		FLOW

		FIELD

		LENGTH

		ACTION



		Owner/Partner           

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Only 1 response - options 1-4. No Blank Data



		Manager/Supervisor                   

		2

		

		

		

		



		Employee/Assistant 

		3

		

		

		

		



		Refused to answer

		4

		

		

		

		





		Q5c

		Nationality of owner

		Code

		FLOW

		FIELD

		LENGTH

		ACTION



		

		South African

		1

		Inside store - ask

		Text

		75 Character

		1. No blank data.


2. 1 Single Answer


3. If “Other” selected, show open entry field for the CT to enter manually-max 75 text characters) for manual entry






		

		Afghan

		2

		

		

		

		



		

		Albanian

		3

		

		

		

		



		

		Algerian

		4

		

		

		

		



		

		American

		5

		

		

		

		



		

		Angolan

		6

		

		

		

		



		

		Australian

		7

		

		

		

		



		

		Botswanan/Tswana

		8

		

		

		

		



		

		British

		9

		

		

		

		



		

		Cameroonian

		10

		

		

		

		



		

		Chinese

		11

		

		

		

		



		

		Congolese

		12

		

		

		

		



		

		Cypriat

		13

		

		

		

		



		

		Egyptian

		14

		

		

		

		



		

		English

		15

		

		

		

		



		

		Gabonese

		16

		

		

		

		



		

		German

		17

		

		

		

		



		

		Ghanaian

		18

		

		

		

		



		

		Indian

		19

		

		

		

		



		

		Japanese

		20

		

		

		

		



		

		Jordanian

		21

		

		

		

		



		

		Kenyan

		22

		

		

		

		



		

		Malawian

		23

		

		

		

		



		

		Moroccan

		24

		

		

		

		



		

		Mozambican

		25

		

		

		

		



		

		Namibian

		26

		

		

		

		



		

		Nigerian

		27

		

		

		

		



		

		Portuguese

		29

		

		

		

		



		

		Rwandan

		30

		

		

		

		



		

		Senegalese

		31

		

		

		

		



		

		Sierra Leonian

		32

		

		

		

		



		

		Swazi

		33

		

		

		

		



		

		Tanzanian

		34

		

		

		

		



		

		Refused to answer

		35

		

		

		

		



		

		Other

		36

		

		

		

		





		Q5d

		DM Mobile Number (Area Code) + Mobile Number

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		

		Inside store - ask

		Numeric

		3 + 7 digit

		1. No blank data.


2. Area code to be 3 digits (with range 1-999) 


Mobile Number (with range 0000001-9999999), allow only numeric entry

3.Add option “No mobile contact” which should allow CT to go to next question, if this option is ticked


4.No less than 10 digits


must not start with 01, 02, 03, 04, 05, otherwise STOP mess “This is not a mobile number”. – Validation will run only for Area Code



		

		No cellphone contact

		1

		

		

		

		





		Q5a

		Landline Belongs To

		FLOW

		FIELD

		LENGTH

		ACTION



		Own Phone

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Only 1 response - options 1-4. 

2.No Blank Data

3.If Q5a=3, then hide Q5b.



		Neighbor Phone

		2

		

		

		

		



		No Phone

		3

		

		

		

		



		Refused to give number

		4

		

		

		

		





		Q5b

		Shop Landline (Area Code) + Land Fixed Phone Number

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		

		

		

		

		

		Inside store - ask

		Numeric

		3 + 7 digit

		1. If Q5a=3,4 then hide this question.


2. Area code to be 3 digits (with range 1-999) and Landline (with range 1000000-9999999)

3. If Q5a=3,4 then hide this question. 


4. Do not allow “000” for area code, do not allow “0000000” for number


5.No less than 10 digits


must not start with 07 or 08 otherwise STOP mess “This is not a landline” – Validation will run only for Area Code





		Q4a1

		Outlet Name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Text

		75 Character

		2. No Name check box 


3. No special characters allowed, only _ or – and spaces


4. If Q4a is blank then show Q4a1 for CT to capture based on interview

5. Characters to be in upper case








		Store Name

		Store Name(Hidden)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		 

		Inside store - ask

		Text

		75 Character

		· Move value from 4a or 4a1

· In case first Store Name field Q4a is blank and second Store Name field Q4a1 has an answer so 3rd field STORE_NAME need to be auto populated as 


NO OUTLET NAME + Q4a1.FIELD NAME


· In case first Store Name field Q4a is blank and second Store Name field Q4a1 is also blank so 3rd field STORE_NAME need to be auto populated as 

NO OUTLET NAME + Q5c1.DM NAME + Q7a.OUTLET TYPE DESCRIPTION







		Q14a

		Year of establishment

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		Inside store - ask

		Numeric

		4 digit

		Range = 1900 – 2015. 





		

		Cannot remember

		1

		

		

		

		Add box for “Cannot remember”, if this box is checked, allow CT to go to next question

If refused to answer – checkbox OR “Cannot remember” is selected then warning message : “Please try to collect this info from shopkeeper again”



		

		Refused to answer

		2

		

		

		

		





		Q14b

		Month of establishment

		FLOW

		FIELD

		LENGTH

		ACTION



		

		January

		1

		Inside store - ask

		Numeric

		2 digit

		Only 1 response 1-12. 


Options to appear as a dropdown list which allows only 1 option to be selected. 

If refused to answer – checkbox OR “Cannot remember” is selected then warning message : “Please try to collect this info from shopkeeper again”



		

		February

		2

		

		

		

		



		

		March

		3

		

		

		

		



		

		April

		4

		

		

		

		



		

		May

		5

		

		

		

		



		

		June

		6

		

		

		

		



		

		July

		7

		

		

		

		



		

		August

		8

		

		

		

		



		

		September

		9

		

		

		

		



		

		October

		10

		

		

		

		



		

		November

		11

		

		

		

		



		

		December

		12

		

		

		

		



		

		Cannot remember

		13

		

		

		

		Add box for “Cannot remember”, if this box is checked, allow CT to go to next question



		

		Refused to answer

		14

		

		

		

		Include a check box for ‘refused to answer’.





		Q14c

		Days closed

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Monday

		1

		Inside store - ask

		Numeric

		1 digit

		1. Multiple responses 1-9.


2. If more that three options selected, show warning message “The outlet is closed for x (no days selected) days? Please confirm” Show “Edit” and “OK” options. If edit is selected, CT to be taken back to Q14c to correct. Continue showing warning message if more that three options selected, allow the CT to go to next question if “OK” selected at warning message


3. If Q14c=9 then 1-7 should not be selected else STOP mess: “Outlet is Open ALL Days no other option should be selected”



		

		Tuesday

		2

		

		

		

		



		

		Wednesday

		3

		

		

		

		



		

		Thursday

		4

		

		

		

		



		

		Friday

		5

		

		

		

		



		

		Saturday

		6

		

		

		

		



		

		Sunday

		7

		

		

		

		



		

		Open ALL Days

		9

		

		

		

		





		Q14d1

		Is this outlet seasonal?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - observe

		Numeric

		1 Digit

		1. Only 1 response - options 1-2


2. Asked to all outlet types 


3. If Q14d1=1 then show Q14d else hide



		No

		2

		

		

		

		





		Q14d

		Months closed (if seasonal)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		January

		1

		Inside store - ask

		Numeric

		2 digit

		Multiple responses 1-13. 

No blank data.


1. If Q.14d <3 or >6 then warning mess “check no. of months outlet is open in”


2. if Q14d(1-12) < 4 or  > 8 then stop mess ‘Check No. of Months Outlet is Opened in a Year <4 or >8, Seasonal Outlet is Opened for 4 to 8 Months Only’



		

		February

		2

		

		

		

		



		

		March

		3

		

		

		

		



		

		April

		4

		

		

		

		



		

		May

		5

		

		

		

		



		

		June

		6

		

		

		

		



		

		July

		7

		

		

		

		



		

		August

		8

		

		

		

		



		

		September

		9

		

		

		

		



		

		October

		10

		

		

		

		



		

		November

		11

		

		

		

		



		

		December

		12

		

		

		

		





		Q14e

		Operating hours – per week

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Daytime only

		

		Inside store - ask

		Numeric

		3 digits

		1. Allow only one option. If “Daytime only” OR “Night time only”, then allow range 16-84.


2. If “Both day and night” then allow range 20-168.


3. Please create 1 hidden field and move the values punched in 3 different fields, since this is single answer question we will have response in any 1 field hence values can be moved to hidden field, lets name it Q14e


4. Add a note for only one field to be filled and the others left blank

5. After entry, show confirmation message “Entry was based on weekly hour calculation, please confirm” with “edit” and “OK” button. If edit is chosen, take CT back to Q14e to correct input. If OK selected, take CT to next question


6. If Q205=1 and Q14e night time only > 0 , or Both day and night  > 0 then STOP mess “ Check Q205 answer is “Daytime Only” “


7. If Q205=2 and Q14e Daytime only > 0 , or Both day and night  > 0 then STOP mess “ Check Q205 answer is “Night Time Only” “


8. If Q205=3 and Q14e  Daytime only > 0 , Night time only  > 0 then STOP mess “ Check Q205 answer is “Both Day and Night”



		

		Night time only

		

		

		

		

		



		

		Both day and night (>16)

		

		

		

		

		





		Q60j

		How often is the establishment serviced by sales reps?

		FLOW

		FIELD

		LENGTH

		ACTION



		None

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Single answer


2. Asked to outlet type 16-30 in Q7a



		Once per month

		2

		

		

		

		



		Less often

		3

		

		

		

		





		Q60k

		How many staff?

		FLOW

		FIELD

		LENGTH

		ACTION



		One

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Single answer


2. Asked to all outlet types


3. If Q7a=2,3,4 and Q60k=1,2 then STOP mess: “ Check outlet having only 1 or 2


employees “ 



		Two

		2

		

		

		

		



		More than two

		3

		

		

		

		





		Q61

		Store Belongs to group/group ownership

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Only 1 response 1-2, 

2. No Blank Data

3. Show Q61 only if Q6a=3



		No

		2

		

		

		

		





		Q62a

		Storage Room Available?  

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		2 Digit

		1. Must be answered for all outlet types


2. Only 1 response – values 1 to 2


3. If Q7a=2-4 and Q62a=2 then STOP mess ‘Hyper/Super not having Storage Room’


4. If Q7a=5-8 and Q62a=2 then Warning message: “Check Store not having Storage Room”

5. If Q62a=1 then show question Q62b and Q62c else hide.



		No

		2

		

		

		

		



		Refused

		3

		

		

		

		





		Q62b

		Storage room area m2:

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Text

		75 Character

		Must be answered for all outlet types


DK/Refuse checkbox


Range = 1-9998

1. Q62a=1 then need response in Q62b


2. If Q7a=2-8 and Q62b<100 then warning mess ‘Check Hypermarket having <100m2 Storage Room’


3. If Q7a=2-8 and Q62b<40 then warning mess ‘Check Supermarket having <40m2 Storage Room’


5. If Q7a=2-8 and Q62b<5 then warning mess ‘Check Large Grocery having <5m2 Storage Room’


6. If Q7a=2-8 and Q62b<2 then warning mess ‘Check Medium / Small Grocery / Pharmacy / PS having <2m2 Storage Room’


7. If Q8d < Q62b then warning mess ‘Check if Storage Room Area > Selling Area’ 


If Q62b=99 or 999 then STOP mess: “99 or 999 not allowed”





		Q62c

		Location Of Storage Room

		FLOW

		FIELD

		LENGTH

		ACTION



		On Premise

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Only 1 response - options 1 - 5


2. Q62c should be shown if Q62a=1



		Owner's Place

		2

		

		

		

		



		Shared Warehouse

		3

		

		

		

		



		Owner's Other Store

		4

		

		

		

		



		Others 

		5

		

		

		

		



		Refused To Answer

		6

		

		

		

		





		Q12c

		Cigarette weekly sales (in packets)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Numeric

		5 Digits

		1. No blank data.


2. Range 1-99998


3. Q12c should be >0 only if Q12b code 1 (cigarettes) is selected else hide this question


4. Refused to answer – Checkbox


5. Do not allow 99 or 999 or 9999 to be punched.








		12d

		Does the store sell loose cigarettes sticks

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside Store - Ask

		Numeric

		1 Digits

		1. No blank data.


2. Show only of Q12b=1 else hide





		No

		2

		

		

		

		





		Q12g

		Tobacco/Cigarette Trade Profile

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Retail Only

		1

		Inside Store - Ask

		Numeric

		1 Digits

		1. Only 1 response - options 1 - 3. 


2. Must be answered if Q12a = 1. No blank data.


3. If Q12g=2 then warning mess ‘Check Outlet is doing Wholesaling Activity in Cigarettes’


4. If Q12g=3 then show Q12h else hide






		

		Wholesale Only

		2

		

		

		

		



		

		Both

		3

		

		

		

		





		Q12h

		Retail to wholesale selling component(Cigarettes/Tobacco)

		FLOW

		FIELD

		LENGTH

		ACTION



		

		In case both Retail and Wholesale Tobacco/Cigarettes what is the percent Wholesale (%)

		

		

		Inside Store - Ask

		Numeric

		1 Digits

		1. Ask for all outlet types.


2. If Q12g=3 then show Q12h else hide


3. Range 1-99


4. If % > 90  warning mess ‘Check  % > 90%’






		

		Did Not Respond

		

		

		

		





		Q23c

		Total CSD Weekly Sales (in cases) 

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		

		

		

		

		Inside Store - Ask

		Numeric

		1 Digits

		Ask only if Q23a=1


Refused to Answer – Check box


Range 1 to 99998


1. If Q7a=2-8 and Q23c<100 or >500 then warning mess ‘Check Hyper/Super having CSD Sales <100 or >500 Cases per week’


2. If Q7a=6,7,8 and Q23c>500 then warning mess ‘Check  Large / Medium / Small Grocery having CSD Sales > 500 cases per week’


3. If Q7a=35,36,37 and Q23c>5 then warning mess ‘Check Telecom Store having >5 Cases of CSD sales per week’


4. If Q23c equal to 99 or 999 or 9999 then STOP mess : “Cannot punch 99 or 999 or 9999,”








		Q23d

		Regular (Monthly) Seasonal CSD handler?

		FLOW

		FIELD

		LENGTH

		ACTION



		Regular

		1

		Inside Store - Ask

		Numeric

		1 Digit

		Only 1 response - options 1-3.


Must be answered for all outlet types

If Q23a=1 then show Q23d else hide





		Seasonal

		2

		

		

		

		



		Both

		3

		

		

		

		





		Q23e

		Beverages Trade Profile

		FLOW

		FIELD

		LENGTH

		ACTION



		Retail Only

		1

		Inside Store - Ask

		Numeric

		1 Digit

		Only 1 response - options 1 - 3. 


Must be answered if Q23a = 1 OR Q21e=11,12,13,19 or Q21c=4 or Q21d=28 or Q21k1=1

No blank data.

If Q23e=2 then warning mess ‘Check Outlet is doing only Wholesaling Activity in Beverage’


If Q23e=3 then show Q23f else hide






		Wholesaling Only

		2

		

		

		

		



		Both

		3

		

		

		

		





		Q23f

		Retail to wholesale selling component(Beverages)

		FLOW

		FIELD

		LENGTH

		ACTION



		In case both Retail and Wholesale Beverage what is the percent Wholesale (%)

		

		

		Inside Store - Ask

		Numeric

		1 Digit

		1. Ask for all outlet types.


2. If Q23e=3 then show Q23f else hide


3. Range 1-98

4. If % > 90  warning mess ‘Check % > 90%’






		Did not Respond?

		

		

		

		

		





		Q25b

		License type

		FLOW

		FIELD

		LENGTH

		ACTION



		Off consumption

		1

		Inside store - ask

		Numeric

		1 Digit

		1. Only 1 response.


2. Options 1-4


3. Q7a=13,14,16,46 then at Q25b cannot be =4.


4. If Q25b=2, then Q25m should be 1

5. If Q21f1=1 and Q25b=4 then Warning mess: “Check outlet handling Alcoholic Beverages but doesn’t have any license”  


6. If Q8b=1 and Q25b=4 then warning mess: “Store should have license”


7. Show only of Q21f1=1

8. If Q7a=29 and Q25b<>2,3 then STOP mess: “Tavern should have license for On Consumption”


9. If Q7a=30 and Q25b<>4 then STOP mess : “Check Shebeen having license for selling Liquor”






		On consumption

		2

		

		

		

		



		On and off consumption

		3

		

		

		

		



		None

		4

		

		

		

		





		Q25c

		Percentage of beer sold

		FLOW

		FIELD

		LENGTH

		ACTION



		Size 649 ml or less

		

		Inside store - ask

		Numeric

		3 Digits

		1. Total should add up to 100. 0 if left blank.


2. Range should be 0-100.


3. If 2 or 3 selected at Q21f, show Q25c, else hide Q25c


4. Validate that total of all options should be equal to 100


5. Refused to answer - Checkbox



		Size 650 ml or more (quarts)

		

		

		

		

		



		Total

		100 %

		

		

		

		





		Q25d

		Does this store offer price discount on bulk purchases for Alcoholic Beverages/Liquor?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		1 Digit

		Only 1 response - options 1-2


No blank data.


Show only if Q21f1=1



		No

		2

		

		

		

		





		Q25e

		Does this store supply hawkers with Alcoholic Beverages/Liquor?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		1 Digit

		Only 1 response - options 1-2


No blank data.


Show only if Q21f1=1



		No

		2

		

		

		

		





		Q25f

		Does this store supply runners / shebeens with Alcoholic Beverages/Liquor?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		1 Digit

		Only 1 response - options 1-2


No blank data.


Show only if Q21f1=1



		No

		2

		

		

		

		





		Q25g

		Does this store supply taverns with Alcoholic Beverages/Liquor?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside store - ask

		Numeric

		1 Digit

		Only 1 response - options 1-2


No blank data.


Show only if Q21f1=1



		No

		2

		

		

		

		





		Q25j

		Percentage of beer sold

		FLOW

		FIELD

		LENGTH

		ACTION



		Beer sold as single units %

		 

		Inside store - ask

		Numeric

		3 Digits

		1. Allow 1-100.


2. 0 if left blank. 


3. Add refusal to answer option.


4. Range 0-100. No validation for total required as total can exceed 100.


5. Remove this instruction: If 1 selected at Q25a, ask Q25j.


6. If 2 selected at Q25a, hide Q25j


7. New instruction: If 2 or 3 selected at Q21f, show Q25j, else hide Q25j



		Sales to formal dining / restaurants %

		 

		

		

		

		



		Sales to other stores %

		 

		

		

		

		



		Monthly turnover through counter – service / hatch %

		 

		

		

		

		





		Q25l

		Monthly beer sales (IN CASES)

		FLOW

		FIELD

		LENGTH

		ACTION



		Cans

		

		Inside store - ask

		Numeric

		4 Digits

		1. No blank data. Minimum 0. Maximum 9998.


2. New instruction: New instruction: If 2 or 3 selected at Q21f, show Q25l, else hide Q25l


3. Refused to answer – Checkbox


4. If beer sales = 0 then “refused to answer” has to be selected


5. Do not allow values “99”, “999” to be punched






		Dumpies

		

		

		

		

		



		Quarts

		

		

		

		

		





		Q25m

		Does the outlet have on – consumption liquor?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Inside observation

		Numeric

		1 Digit

		1. Only 1 response - options 1-2. No Blank Data


2. If Q25m=2 then hide questions Q25n


3. If Q8l=2 and Q25m=1 then STOP mess: “Check outlet doesnt have on site consumption area in Q8l but having on site consumtion area for Liquor in Q25m.


4. Show only if Q21f1=1



		No

		2

		

		

		

		





		Q25n

		Percentage of monthly turnover that is for on - consumption

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Inside store - ask

		Numeric

		3 Digits

		1. No Blank data.


2. Range 1-100


3. DK/Refuse to answer – Checkbox


4. Show only if Q25m=1





		Q63a

		Liquor Trade Profile

		FLOW

		FIELD

		LENGTH

		ACTION



		Retailing only

		1

		Inside Store - Ask

		Numeric

		1 Digit

		Only 1 response - options 1 - 3. 


Must be answered if Q21f1=1 and Q2a=1.


No blank data.


If Q63a=2 then warning mess ‘Check Outlet is doing only Wholesaling Activity in Beverage’


If Q63a=3 then show Q63b else hide


If Q25d, Q25e, Q25f, Q25g =1 and Q63a=1 then STOP message” Store is having wholesaling activity on Liquor based on Questions, 25d,e,f,g and cannot have only retail activity in Q63a.


If Q25e, Q25f, Q25g =2 and Q63a=2,3 then Warning message” Check store is having wholesaling activity in Liquor but does not supply hawkers, runners/shebbens, taverns based on questions 25e,f,g “





		Wholesaling Only

		2

		

		

		

		



		Both

		3

		

		

		

		





		Q63b

		Retail to wholesale selling component(Liquor)

		FLOW

		FIELD

		LENGTH

		ACTION



		In case both Retail and Wholesale Beverage what is the percent Wholesale (%)

		

		

		Inside Store - Ask

		Numeric

		1 Digit

		Ask for all outlet types.


If Q63a=3 then show Q63b else hide


Range 1-99


If % > 90  warning mess ‘Check % > 90%’






		Did not Respond?

		

		

		

		

		





		Q24

		Where do you predominantly buy your products for these categories?

		FLOW

		FIELD

		LENGTH

		ACTION



		

		Food & homecare

		Drug & toiletry

		Non-beer alcoholic bev

		Cig, tobacco, snuff

		Beer

		Telecom

		Inside observation

		Numeric

		3 Digit

		1. If no items selected at Q21f, then hide Beer question at Q24 (Q24R5) and hide Non-Beer alcoholic Beverages (Q24R3).


- If 2 or 3 selected at Q21f, show Q24R5 else hide Q24R5. If 2 or 3 selected at Q21f, total for entries on Beer question (Q24R5) must = 100 

- If either 1, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14 selected at Q21f, show Q24R3 (Non-beer alcoholic Bev), else hide Q24R3 (Non-beer alcoholic Bev). If either 1, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14 selected at Q21f, Q24R3 must = 100



		Manufacturer (direct delivery) %

		 

		 

		 

		 

		 

		 

		

		

		

		2. If Q12a=2 then hide Cig, tobacco, snuff question (Q24R4)


If Q12a=1 then Cig, tobacco, snuff question (Q24R4) must = 100.



		Distributor %

		 

		 

		 

		 

		 

		 

		

		

		

		



		Wholesalers %

		 

		 

		 

		 

		 

		 

		

		

		

		5. If Q21L1=1 or Q21m1=1 or Q21n1=1 or Q21e1=1 or Q21g1=1, then Food & homecare total =100.



		Retailer %

		 

		 

		 

		 

		 

		 

		

		

		

		If Q21L1=2 and Q21m1=2 and Q21n1=2 and Q21e1=2 and Q21g1=2 then hide Food & homecare question (Q24R1)

6. If Q21h1=1 or Q21o1=1 or Q21i1=1 then Drug & toiletry = 100.

If Q21h1=2 and Q21o1=2  and Q21i1=2 then hide Drug & toiletry question (Q24R2)



		Total

		100%

		100%

		100%

		100%

		100%

		100%

		

		

		

		7. Validate - total must add up to 100 for each category





		Q32a

		Selling activity / sell to other shops?   

		FLOW

		FIELD

		LENGTH

		ACTION



		Retail Only



		1

		Inside store - ask

		Numeric

		1 Digit

		1. Must be answered for all outlet types


2. Only 1 response - options 1 – 3


3. If Q32a=3 then show Q32b else hide


4. If Q23e=1, 3 and Q32a=2 then STOP mess : “Store having retail activity on Beverages on Q23e and cannot have wholesale activity only in Q32a”


5. If Q12g=1,3 and Q32a=2 then STOP mess : “Store having retail activity on Cigarettes/Tobacco on Q12g and cannot have wholesale activity only in Q32a”


6. If Q63a=1,3 and Q32a=2 then STOP mess : “Store having retail activity on Liquor on Q63a and cannot have wholesale activity only in Q32a”


7. If Q23e=2, 3 and Q32a=1 then STOP mess : “Store having Wholesaling activity on Beverages on Q23e and cannot have only retail activity in Q32a”


8. If Q12g=2, 3 and Q32a=1 then STOP mess : “Store having wholesaling activity on Cigarettes/Tobacco in Q12g and cannot have only retail activity in Q32a”


9. If Q63a=2, 3 and Q32a=1 then STOP mess : “Store having wholesaling activity on Liquor in Q63a and cannot have only retail activity in Q32a”


10. If Q7a=54,55 and Q32a=1 then STOP mess “Check Wholesaler/Semi-Wholesaler having only retail activity”






		Wholesale Only



		2

		

		

		

		



		Both Retail & Wholesale

		3

		

		

		

		





		Q32b

		Retail to wholesale selling component

		FLOW

		FIELD

		LENGTH

		ACTION



		In case both Retail and Wholesale what is % for Wholesale

		

		

		Inside store - ask

		Numeric

		2 Digit

		Ask for all outlet types.


Did not respond - check output


Range 1-98



		Did not Respond?

		

		

		

		

		





		Q35

		 Do you sell prescription based medicines?

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Outside 1

		Numeric

		1 Digit

		Ask only if  Q7a=31



		No

		2

		

		

		

		





		Q33

		Total Monthly Store Turnover

		FLOW

		FIELD

		LENGTH

		ACTION



		Group Code

		

		

		Inside store - ask

		Numeric

		2 digits

		Single response Range 1 -15 from 10 different groups as per list supplied

Codes 101-1014


9999-Refused to Answer



		Range Code

		

		

		

		

		

		





		Q34

		Total Monthly Store Turnover(observation)

		FLOW

		FIELD

		LENGTH

		ACTION



		Group Code

		

		

		Observation

		Numeric

		2 digits

		Single response Range 1 -15 from 10 different groups as per list supplied

Codes 101-1014






		Range Code

		

		

		

		

		

		





		Q27

		Supervisor presence

		FLOW

		FIELD

		LENGTH

		ACTION



		Yes

		1

		Outside 2

		Numeric

		1 Digit

		Only 1 response - options 1 - 2. No blank data.



		No

		2

		

		

		

		





		Ref Q

		Supervisor code

		FLOW

		FIELD

		LENGTH

		ACTION






		Supervisor code

		 

		

		

		Outside 2

		Numeric

		7 Digit

		Must be answered if Q27 = 1. 


Range 10-9999999





Note on GPS:  Process (to improve accuracy):

·   Survey starts 

·   GPS1 collected  

·   Survey continues, CT is finished enumeration & now outside of store again 

·   GPS1 value (full GPS string) is displayed on screen, 

·   CT is asked to capture GPS again 

1. Then CT will capture GPS2.

2.  New GPS collected in GPS2 is displayed to CT

3.  CT continues survey and upload data

4.  GO team extract the data and built a programme to pick up the GPS data with lower error levels from the strings for reporting. 


 Assigning Geo Codes of the Previous Store

Process (to improve GPS compliance):

·   Survey starts 

·   CT Capture GPS1 and fails  

·   CT completes store enumeration 

·   Capture GPS2  outside the store and fails 

·   questionnaire prompts CT to use GPS data of the last enumerated store


·  CT to mention Yes/No to the suggestion based on the proximity of the last store to the current store  


·   if mentioned Yes, the Qst assigns the GPS data of the previous store to the current store 


· the Qst assigns GPS codes of the previous store only if the previous store is in the same bock 


· If No, then skips and moves to the next section  


GPS From Previous Store:1.  1st store of a new block – if CT do not get GPS for the very first store of a new block, the preload question will not be asked & GPS will remain blank for this 1st store


                                          2. for any other stores within a block – if CT do not get GPS then:


a.   he/she can select “Yes” and preload from previous store irrespective of the accuracy/distance. Selection of Yes/No will be his/her choice or discretion 


b. if previous store do not have GPS then Yes/No question will not be asked and GPS will remain blank for this store also


a. If GPS1 and/or GPS2 are captured we move the GPS reading of field having best GPS accuracy to MASTER_GPS (Hidden Question) and move accuracy value to MASTER_GPS_ACCURACY (Hidden Question).

b. If GPS1 & GPS2 is empty then CT populates it from previous store and the value is moved to MASTER_GPS and accuracy value to MASTER_GPS_ACCURACY.

c. For all stores which are selected for Back-checks, system should open new field BC_GPS and new GPS values should be stored in BC_GPS. If accuracy of BC_GPS is better than MASTER_GPS_ACCURACY then system should move BC_GPS value to MASTER_GPS and BC_GPS accuracy to MASTER_GPS_ACCURACY.

d. Basically for any scenario (a, b or c), we should have final and best accuracy figures in MASTER_GPS and MASTER_GPS_ACCURACY, If MASTER_GPS_ACCURACY =0 or >50m then ask for below reasons otherwise reason field should be empty.

1. Cloudy/Drizzling weather

2. Trees obstruction

3. inside mall/building

4. Tall buildings 

5. Narrow road/lane between buildings

6. Don’t know, conditions are good

7. Other (specify)

Note: During BC if the GPS accuracy is better than existing value then we will move the new values to MASTER fields, here we need to ensure if the accuracy is <50 then system should remove previously captured REASONS or if accuracy is still >50, then we need to re-capture the REASONS from Back-checker but we need to overwrite the existing reason as we should have only 1 field for REASONS.

		GPSLocation2

		GPS location

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 1

		Numeric

		Automatic

		1. In this question show message : “If  accuracy is  > 100, please recapture GPS again

2. Move to a position from where your device can face the sky more clearly 

3. Attempt at least 3 times.”


4. If CT is unable to capture the GPS then open Q81b else hide.







		MASTER_GPS

		MASTER_GPS

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside

		Numeric

		Automatic

		1. Hidden Question


2. Move GPS reading from GPS1 or GPS2 which has lowest accuracy figures.


3. If is.empty(GPS1) and is.empty(GPS2) copy  MASTER_GPS and MASTER_GPS accuracy  from previous store








		MASTER_GPS_accuracy

		MASTER_GPS_accuracy

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside

		Numeric

		Automatic

		1. Hidden Question


2. Move lowest GPS accuracy to MASTER_GPS accuracy 


3. If MASTER_GPS accuracy >50m or MASTER_GPS is Empty then show Q80a else hide







		BC_GPS

		BC_GPS

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside

		Numeric

		Automatic

		1. Hidden question


2. If back check is performed open field


3. If BC_GPS accuracy better than MASTER_GPS accuracy then replace MASTER_GPS with BC_GPS and MASTER_GPS accuracy with BC_GPS accuracy 


4. If with BC_GPS accuracy moves to MASTER_GPS accuracy and q28a is not blank then change q28a to blank 








		Q28a

		GPS Location not accurate Reasons

		FLOW

		FIELD

		LENGTH

		ACTION



		 Cloudy/Drizzling weather

		1

		Outside 2

		Numeric

		1 Digit

		1. Single response – values 1 to 7


2. If GPS not captured at the start of the survey then activate this question else hide. 


3. If Q11c = 3,4,7,10,12,13 and Q28b <>3, then stop message  ‘outlet is located inside mall, hotel, under location C in Q11c and code 3 not selected in Q28b’


4. If Q28b=5 then activate Q28c else hide



		Trees obstruction

		2

		

		

		

		



		Inside mall/building

		3

		

		

		

		



		Tall buildings

		4

		

		

		

		



		Narrow road/lane between buildings

		5

		

		

		

		



		Don’t know, conditions are good

		6

		

		

		

		



		Other Reason (specify)

		7

		

		

		

		





		Q28b

		Specify Other Reason for not capturing GPS location

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		Text

		75 Character

		If code 7 in Q28a then activate this question, No Blank





		PHOTO STATUS

		Take Photo

		FLOW

		FIELD

		LENGTH

		ACTION



		Captured 

		1

		Outside 2

		N/A

		N/A

		If PHOTO STATUS = 2 then show Q101 else hide


If “PHOTO STATUS”=1 Then show “PHOTO FILE NAME “ Else hide


Hide during Back check



		Not Captured

		2

		

		

		

		





		BC_Photo_Status

		Take Photo

		FLOW

		FIELD

		LENGTH

		ACTION



		Captured 

		1

		Outside 2

		N/A

		N/A

		If “PHOTO STATUS”=2 (Not captured) then show “BC_Photo_Status” else hide


If ”BC_Photo_Status”=1 then Photo file Name should be store in “PHOTO FILE NAME” Question.


Show only for QCC flag and hide during Scrutiny Flag



		Not Captured

		2

		

		

		

		





		PHOTO FILE NAME

		File Name

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		N/A

		N/A

		show if Photo Status = 1 during CT or BC_Photo_Status = 1 during QCC system to capture the photo image and store photo file name





		Q101

		Not Captured Photo - Reasons

		FLOW

		FIELD

		LENGTH

		ACTION



		store owner/manager refused

		1

		Outside 2

		Numeric

		1 Digit

		Single  response – values 1 to 8

If “PHOTO STATUS”=2(Not Captured) then show Q101 else hide. 


If “PHOTO STATUS”=2(Not Captured) and “BC_Photo_Status” =1 (Captured) then clear Q101.


Hide for Scrutiny Flag


If “Photo Status”=2(Not Captured) and “BC_Photo_Status” =2 (Not Captured) then show Q101 and most recent reason to be captured


If Q101=8 then open text box to CT to punch in the reason






		Heavy Traffic

		2

		

		

		

		



		Not enough distance to fit the whole store in frame.

		3

		

		

		

		



		Vehicles parked in front of the store.

		4

		

		

		

		



		Prohibited / Restricted area

		5

		

		

		

		



		Sensitive  Area / Illegal / Unauthorized Hamlets

		6

		

		

		

		



		Inadequate light due to dark weather

		7

		

		

		

		



		others 

		8

		

		

		

		





Qnr assigned as Scrutiny:


To hide CT-Photo, BC photos & GPS question.


Qnr assigned as QCC:


If CT photo available hide BC photo


Show BC_GPS questions for all and to get the best GPS accuracy in Master GPS.

		Ref Q

		Date of Visit

		FLOW

		FIELD

		LENGTH

		ACTION



		Date of visit

		m 

		m

		d

		d

		y

		y

		Outside 2

		Numeric

		6 Digit

		Automatic. 





		Ref Q

		End time

		FLOW

		FIELD

		LENGTH

		ACTION



		Supervisor present

		HH

		MM

		Outside 2

		Numeric

		1 Digit

		Automatic. Must be a valid time - range = 00:00 -23:59





		Q200

		No of visit for closed outlet

		FLOW

		FIELD

		LENGTH

		ACTION



		

		1st

		1

		Outside 2

		Numeric

		1 Digit

		1. Only 1 response 


2. To be shown if Q2a=3


3. If Q200=2 then show Q201, Q202


4. If Q200=3 then show Q203, Q204 






		

		2nd

		2

		

		

		

		



		

		3rd

		3

		

		

		

		





		Q201




		GPS Location for closed outlet on 2nd visit

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		Numeric

		6 Digit

		Automatic.





		Q202




		Date and Time of 2nd visit for closed outlet

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		Numeric

		6 Digit

		





		Q203




		GPS Location for closed outlet on 3rd visit

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		Numeric

		6 Digit

		Automatic.





		Q204




		Date and Time of 3rd visit for closed outlet

		FLOW

		FIELD

		LENGTH

		ACTION



		

		

		Outside 2

		Numeric

		6 Digit
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		Channels		Outlet Type		Definition		Photo Example

		A – GROCERY		Independent Hypermarket (2501-5000m2) 		·         Hypermarkets are large outlets (2501+ m2) that can be found in urban areas.

						·         They can be identified in their name as being a Hypermarket.

						·         The outlets are mainly self-service, with counter service sections (for example, for cigarettes, culinary and bakery products).

						·         All of these stores have scanning facilities, as well as computerized ordering and stock management systems. 

						·         Separate departments may have their own pay points.

						·         These outlets usually have departments such as:

						o    Specialized Large Appliances

						o    Self-service Record Bar

						o    Office Equipment

						o    Carpets

						o    Dry Cleaning;

						o    Photo Development.

		A – GROCERY		c. Independent Large Supermarket (1001-2500m2)		·         These large stores can be found in urban areas.

						·         The outlets are mainly self-service, with counter service sections (for example, for cigarettes, culinary and bakery products).

						·         Most of these stores have scanning facilities, as well as computerized ordering and stock management systems. 

						·         Separate departments may have their own pay points.

				d. Independent  Supermarket (501-1000m2)		·         The variety of products is very big: apart from food products, they normally handle cosmetics, toiletries, personal care products, drugs, gifts, clothes, D.I.Y. hardware, small electrical appliances, kitchenware, books and stationary, toys, audio and video items.

						·         Depending on the size, they will fit into either

						o    Independent Large Supermarket (1001-2500m2)

						o    Independent  Supermarket (501-1000m2)

		A – GROCERY		e. Independent  Superette (201-500m2)		·         These outlets will usually have a minimum of 2 pay points and a maximum of 5.

						·         Their selling area does not exceed 500m2.

						·         They handle predominantly food products (fresh and packed), but usually also handle some personal care items, toiletries, household products, cigarettes, and newspapers.



						·         They are self-service or both counter-service and self-service.

						·         Mainly daily (basket) shopping is done at these outlets.

		A – GROCERY		f. Large Grocer (101-200m2)		·         These outlets rarely have more than 2 pay points.

						·         They handle mainly food products (fresh and packed), but usually also handle some personal care items, toiletries, household products, cigarettes, and newspapers.

						·         They have neither a bakery nor a delicatessen.

				g. Medium Grocer (41-100m2)		·         They can be self-service or counter service. Counter service is usually only found in small grocery stores.

						·         According to selling area, they are divided into following groups:

						o    Large Grocery Store (101-200 m2)

				h. Small Grocer up to 40m2		o    Medium Grocery Store (41-100 m2)

						o    Small Grocery Store (up to 40 m2)

		A – GROCERY		i. Green Grocer		·         These outlets specialize in fresh fruit and vegetables. 

						·         Some of the outlets have, however, a sizeable section that sells other general food products such as cooking oil, herbs, spices, sauces and condiments, maize meal, rice, fruit juices and eggs. 

						·         Many Green Grocers handle cigarettes. 

						·         Some of these outlets can be quite large (100+ m2)

		A – GROCERY		j. Butchery		·         These outlets specialize in fresh and dried meat products (mainly red meat and poultry).

						·         Some of the outlets will have a section that sells other general food products such as cooking oil, herbs, spices, sauces and condiments, maize meal, rice, fruit juices, fresh/frozen vegetables and eggs.

						·         A qualified block man (butcher) must be employed in the outlet.

		A – GROCERY		Wholesaler		·          These are usually large stores with selling area of at least 2000m2.

						·          An outlet that’s turnover is from retailers and small businesses for the purpose of re-sale.

						·          The variety of products is very big: apart from food products, they handle cosmetics, toiletries, personal care products, drugs, gifts, clothes, D.I.Y. hardware and appliances, kitchenware, small and large electrical devices, furniture, books and stationary, toys, audio and video items.

						·          The packing format for most items is in bulk (cartons).

						·          The outlets are mainly self-service, but usually have many counter service sections (for example, for small electronic appliances).

						·          There are at least 3 pay points. These stores may have scanning facilities, as well as computerized ordering and stock management systems.





		A – GROCERY		Semi-Wholesaler		·          These are stores with varied store size and sell bulk products

						·          An outlet that’s turnover is from retailers and small businesses for the purpose of re-sale and also sell to the public.

						·          The variety of products is very big: apart from food products, they handle cosmetics, toiletries, personal care products, drugs, gifts, clothes, D.I.Y. hardware and appliances, kitchenware, small and large electrical devices, furniture, books and stationary, toys, audio and video items.

						·          The packing format for most items is in bulk (cartons).

						·          The outlets are mainly self-service, but usually have many counter service sections (for example, for small electronic appliances).

						·          There is at least 1 pay point. These stores may have scanning facilities, as well as computerized ordering and stock management systems.

		B - CONVENIENCE		b. Non Branded Forecourt Counter Service		·         Independent outlet on the forecourt of petrol station in the format of a Branded Forecourt Shop.

						·         Usually these outlets are not as sophisticated and have a smaller range than their branded cousins.

						·         Most business is counter service ( more than 80% counter service)

		B - CONVENIENCE		b. Non Branded Forecourt Self Service		·         Independent outlet on the forecourt of petrol station in the format of a Branded Forecourt Shop.

						·         Usually these outlets are not as sophisticated and have a smaller range than their branded cousins.

						·         Most business is self service (more than 80% Self service)

		B - CONVENIENCE		c. Independent Bottle store / Liquor store		·         These are licensed outlets.

						·         May have on-consumption section but this is not the primary business.

		B - CONVENIENCE		d. Kiosk		·         In these very small outlets products are sold through a window (counter-service).

						·         They mainly sell cigarettes, confectionery, prepared food, newspapers and magazines and may specialize in one of these products.

						·         Independent kiosks may be situated within a larger outlet.

		B - CONVENIENCE		e. Home stores / Spaza		·         These small outlets are usually attached to the residence of the storeowner, e.g. converted room or garage, or a freestanding hut in front of the house.

						·         This includes converted railway containers.

						·         Usually customers will be served through a window or serving hatch.

						·         They are traditionally found in townships or low cost housing environments.

						·         They usually handle bread, confectionery, cigarettes, meat and vegetables, as well as household products, and personal care products in small amounts.

						·         Spazas do not handle alcoholic beverages for on-consumption.

						·         If an On premise sales affiliated to the store the outlet should be classified as a Tavern or Shebeen (see definitions)

		C – CATERING & LAISURE / HORECA		a. Bar / Pub		·         Liquor on-consumption type.

						·         These are licensed outlets.

						·         On-consumption is their primary business.

		C – CATERING & LAISURE / HORECA		b. Institutional Club		·         Liquor On-consumption type.

						·         Specifically the following is defined to belong to this outlet type:

						o    Police Bars, Prison Bars, Defence Force Bars and Moths Bars.

		C – CATERING & LAISURE / HORECA		c. Hotel / Motel		§  Liquor On-consumption type.

						§  These are licensed outlets associated with a commercial hotel that is open to the general public.

						§  They cater specifically for the on-consumption of alcoholic beverages.

						§  Note that for this outlet type the number of stars should be recorded on the questionnaire.

		C – CATERING & LAISURE / HORECA		d. Take Away/Snack Bar/Fast Food		·         These outlets sell mainly take-away food such as pies, vetkoek, bunny chow, fish and chips, hamburgers and hot dogs.

						·         The sales of especially carbonated soft drinks, sports drinks and cigarettes may be significant.



		C – CATERING & LAISURE / HORECA		e. Bakery/Pastry Shop/Confectionery		·         These are outlets whose main business is to prepare, on a daily basis, freshly baked products such as bread, cake and biscuits and other baked confectioneries.

						·         Generally non-alcoholic drinks and salty snacks are also sold.



		C – CATERING & LAISURE / HORECA		f. Restaurant/ Cafeteria		·         These outlets are usually counter-service, with a self-service section.

						·         Coffee, pastry, ice cream, snacks, other confectionery, cigarettes as well as cold and hot dishes can be purchased here and may be enjoyed on-premise.

						·         Although these outlets may be accessible to the public, they are usually associated with an institution.

		C – CATERING & LAISURE / HORECA		g. Local Restaurant		·         Customers are seated and waited on in these outlets.

						·         Usually full (main) meals are consumed at these outlets.

						·         The outlet may have an on-consumption liquor license.

						·         Confectionery and cigarettes may be purchased at the counter or in a small self-service section.

						·         Only restaurants with a self-service and/or counter-service section should be enumerated.

		C – CATERING & LAISURE / HORECA		h. Tea/Coffee shop		·         These outlets are accessible to the public – either associated with an institution, within a shopping centre / Mall or stand alone.

						·         Hot and cold beverages (coffee/tea/hot chocolate/milo/juices etc), pastry, baked goods, snacks, sandwiches and other light meals can be purchased here and may be enjoyed on-premise.

						·         Only independent coffee shops to be visited. Chain coffee shops (eg. Mugg and Bean) must not be visited.

		C – CATERING & LAISURE / HORECA		i. Internet/Cyber Café		·         Outlets of fixed / permanent structure, located usually in urban areas.

						·         Internet gateways are available to the public at a fee.

						·         May also offer soft drinks and snacks to users.

		C – CATERING & LAISURE / HORECA		j. Ice Cream shop/Sweet Shop		·         These are outlets whose main business is selling specialized sweets and/or ice-cream.

						·         General confectionery lines are usually also available.

		C – CATERING & LAISURE / HORECA		k. Sport & Recreational Club		·         Liquor on-consumption type

						·         Facilities open to members at sport and golf clubs and venues such as squash, action cricket and action netball.

						o    Pool Bars

						o    Entertainment pubs.

						o    Dance Venues.

		C – CATERING & LAISURE / HORECA		l. Tavern		·         Liquor On-consumption type

						·         Outlets  that the main focus is to sell alcoholic beverages for on-consumption  and also Off-Consumption in some cases

						·         The outlet may also serve meals (limited menu) and usually sell cigarettes.

						·         A licence to sell liquor should be visible on the wall or presented when requested. 

						·         Licence for this type is required. 

		C – CATERING & LAISURE / HORECA		m. Shebeen		·         Liquor On-consumption type.

						·         Unlicensed outlets that cater specifically for the on-consumption of alcoholic beverages.



						·         They are found mainly in the traditionally non-white residential areas.

						·         Outlet does not have a permit or licence to sell liquor

		D – COSMETIC & DRUG		a. Pharmacy/chemist		·         Usually a fixed building structure.

						·         Handle prescription drugs and over-the-counter drugs. 

						·         Will also have cosmetics and other personal care items like toothpaste, shampoos, toilet soaps etc. 

						·         Key element of these outlets is that they are licensed to operate as pharmacy or chemist.

						·         Includes pharmacies / chemists found within hospitals / clinics.

		D – COSMETIC & DRUG		b. Cosmetic & Drug		·         Usually a fixed building structure.

						·         These are usually found within shopping centres/malls.

						·         Handle self-service and over-the counter health/herbal drugs. 

						·         Will also have cosmetics and other personal care items like toothpaste, shampoos, toilet soaps etc. 

						·         Will also have accessories (e.g. hair and nail accessories).
·         Majority will be cosmetic products and toiletries


		D – COSMETIC & DRUG		c. Hairdresser		·         Hairdresser mainly provide hair related beauty services

		D – COSMETIC & DRUG		d. Beauty Specialist Store		·         Mainly deal in cosmetics such as cologne; perfumes, lipsticks, haircare and skin care products.

						·         Also deal in drug products, such as shampoos, soaps, deodorants, shaving cream, etc.

						·         Also handle shaving blades, sticks & cartridges.

		E – TELECOMS		a. Phone Shop		·         Outlets of fixed or non-fixed stable structure.

						·         Located in urban & rural areas.

						·         Handle mobile phones, phone accessories, and scratch cards

		E – TELECOMS		b. Scratch card outlet		·         Outlets of fixed or non-fixed stable structure - Located in urban & rural areas

						·         Sell airtime as their core/key business

						·         Could be branded according to the mobile provider or handset brand (e.g. MTN, Cell C, 8ta, Vodacom)

		E – TELECOMS		c. Community Phone Booth		·         Outlets of fixed or non-fixed stable structure.

						·         Located in urban & rural areas.

						·         Have a cellular pay phone, selling airtime.

						·         The community/public phone booth centre could be branded according to the mobile provider or handset brand (e.g. MTN, Cell C, 8ta, Vodacom).







		F - OTHERS		Tobacco kiosk/tobacconist		* These are outlets that specialize in tobacco products







		F - OTHERS		b. Baby Store		·         These are outlets that specialize in equipment, clothes and toys for babies.

						·         These outlets are likely to also handle baby food, nappies and other baby care products 

						·         Only independent Baby stores to be visited.

						·         Major focus of store is on Baby care categories. May carry a range of baby care products including Baby Food, Baby Clothes & apparel, Gift items & toys for 0-2 year old babies, Diapers & Wipes, Baby powders, soaps & shampoos etc. They may also carry “Mom” items like Feminine care & very occasionally in the larger/premium stores – women’s apparel for pregnancy

		F - OTHERS		Newspaper kiosk		* These are outlets and kiosks that sell mainly newspapers, magizines and reading material.

						* They might sell FMCG products



		F - OTHERS		Table Tops		These are street vendors selling products from fruit and veg, sweets and confectionery, cigarettes etc.
Enumerate if table top stocks at least 1 FMCG product.






		F - OTHERS		Other FMCG Handling 		These are all other stores that are stocking at least one FMCG product. 		No Image (any other type of store stocking one FMCG product.





Sheet1

								Food		Confectionary		Personal Care 		Household		OTC		Beverages		Alcoholic		Cigarettes		Other		Selling Area		Type of service		Billing System		Checkouts

				Independent Hypermarket (2501-5000m2)		2		1		1		1		1		1		1		1		1						Mainly Self-service		Computerized

				Independent Large Supermarket (1001-2500m2)		3		1		1		1		1				1		1		1						Mainly Self-service		Computerized

				Independent  Supermarket (501-1000m2)		4		1		1		1		1				1		1		1						Mainly Self-service		Computerized

				Independent  Superette (201-500m2)		5		1		1		1		1		1		1		1		1						self or both				2 to 5

				Large Grocer (101-200m2)		6		1		1		1		1		1		1		1		1										<2

				Medium Grocer (41-100m2)		7		1		1		1		1		1		1		1		1										<2

				Small Grocer up to 40m2		8		1		1		1		1		1		1		1		1										<2

				Green Grocer		9		fresh fruits & vegetables														1

				Butchery		10		meat 

				Wholesaler		54																				2000 >		Mainly both self service		computerized		>3

				Semi_Wholesaler		55																						Mainly both Self Service		Computerized

				Non Branded Forecourt Counter Service		11																						most self service

				Non Branded Forecourt Self Service		12																						most self service

				Independent Bottle store / Liquor store		13														1

				Liquor Chain		46														1

				Kiosk		14		1		1												1		newspaer magazines				Counter Service

				Home stores / Spaza		15		bread. Meat vegetables		1		1		1								1						hatch

				Bar/Pub 		16														1

				Institutional Club		18														1

				Hotel / Motel		19														1

				Take Away/Snack Bar/Fast Food		20												1				1

				Bakery/Pastry Shop/Confectionery		21		bread		baked confectionaries								1

				Restaurant/ Caferteria		22												1

				Local Restaurant		23				1												1

				Tea/Coffee shop		25

				Internet/Cyber Café 		26												CSD

				Ice Cream shop/Sweet Shop		27				1

				Sport & Recreational Club		28														1

				Tavern		29														1

				Shebeen		30														1

				Pharmacy/chemist  		31						1				1				0		0

				Cosmetic & Drug		32						1

				Hairdresser		33						1

				Beauty Specialist Store		34						1

				Phone shop		35

				Scratch card outlet		36

				Community phone booth		37

				Tobacco kiosk/tobacconist		43																1

				Baby Store		44		baby food

				Newspaper kiosk		45																		newspaper magazines

				Table Tops		47		At least one fmcg

				Other FMCG Handling 		53
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Market & Sample Details
Actual Relative Standard Error is significantly lower than Target RSE

Universe Size Optimal Sample Target RSE Universe Size Optimal Sample Target RSE Universe Importance Turnover Importance
Total South Africa 147,257           8,455                    4% 100.0% 100.0%

Eastern Cape 21,521             824                       10% 20,716             143                       15% 14.6% 10.6%

Free State 10,952             511                       15% 12,637             199                       15% 7.4% 4.5%

Gauteng 34,994             2,594                    10% 32,297             251                       15% 23.8% 33.0%

Kw azulu Natal 25,331             1,266                    10% 23,662             209                       15% 17.2% 13.9%

Limpopo 13,127             571                       10% 12,653             144                       15% 8.9% 6.8%

Mpumalanga 12,963             622                       10% 12,373             139                       15% 8.8% 6.5%

North West 11,998             526                       10% 11,558             151                       15% 8.2% 5.7%

Northern Cape 2,456               265                       15% 1.7% 1.9%

Western Cape 13,915             1,276                    10% 12,501             109                       15% 9.5% 17.1%

Branded Superette 680                  585                       15% 0.5% 4.4%

Forecourts 3,126               1,995                    15% 2.1% 3.6%

Hypers 66                    66                         10% 0.0% 5.5%

Med/Large Independents 42,769             873                       10% 29.0% 11.2%

Small Independents 95,628             472                       10% 64.9% 8.1%

Supers 4,988               4,464                    10% 3.4% 67.2%

Combined with Free State for Independents

Total Market Independents
Market Break Down

Total Market


Sheet1

		Market Break Down		Total Market						Independents						Total Market

				Universe Size		Optimal Sample		Target RSE		Universe Size		Optimal Sample		Target RSE		Universe Importance		Turnover Importance

		Total South Africa		147,257		8,455		4%								100.0%		100.0%

		Eastern Cape		21,521		824		10%		20,716		143		15%		14.6%		10.6%

		Free State		10,952		511		15%		12,637		199		15%		7.4%		4.5%

		Gauteng		34,994		2,594		10%		32,297		251		15%		23.8%		33.0%

		Kwazulu Natal		25,331		1,266		10%		23,662		209		15%		17.2%		13.9%

		Limpopo		13,127		571		10%		12,653		144		15%		8.9%		6.8%

		Mpumalanga		12,963		622		10%		12,373		139		15%		8.8%		6.5%

		North West		11,998		526		10%		11,558		151		15%		8.2%		5.7%

		Northern Cape		2,456		265		15%		Combined with Free State for Independents						1.7%		1.9%

		Western Cape		13,915		1,276		10%		12,501		109		15%		9.5%		17.1%



		Branded Superette		680		585		15%								0.5%		4.4%

		Forecourts		3,126		1,995		15%								2.1%		3.6%

		Hypers		66		66		10%								0.0%		5.5%

		Med/Large Independents		42,769		873		10%								29.0%		11.2%

		Small Independents		95,628		472		10%								64.9%		8.1%

		Supers		4,988		4,464		10%								3.4%		67.2%
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Sample Methodology

Disproportionate
Random
Stratified

Outcomes:
• Reduce the risk of bias
• Measure sampling error
• Make sample more 

representative
• Ensure data integrity and 

sample confidentiality
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Nielsen Watchbuilder Standards
Product designed to ensure consistency in quality and approach in all Nielsen 
markets Globally (precision at an MBD level changes based on size of country –
South Africa is a Medium Size country due to a population of between 20m-100m)

National Major MBD Minor MBD Very Minor MBD
All Commodity Value 100% At least 5% 5% - 1% Less than 1%
Precision (Designed RSE) 4% 10% 15% 20%

Relative Standard Error designed for products with at 
least 80% WTD Distribution and 5% Share


Sheet1

				National		Major MBD		Minor MBD		Very Minor MBD

		All Commodity Value		100%		At least 5%		5% - 1%		Less than 1%

		Precision (Designed RSE)		4%		10%		15%		20%
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Data Collection
• Auditors visit each store every month
• For every single brand/variant/SKU auditors record:

• Total stock in the outlet (front and backroom stocks)
• Forward stock
• Reserve stock
• Purchases made by the outlet via invoices since last visit (over 

30 days)
• Direct purchases
• Indirect purchases (via wholesaler or warehouse)
• Returns (if any)
• Retail selling price

• Final Stock for current period becomes Initial Stock for next 
reporting period.
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How do you calculate total sales from these?

Initial 
Stock

Store 
Purchases

Final 
Stocks

Sales to 
Consumer

200 500 300 400

Data Collection
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Manual Audit

• Auditors uses Hand Held Terminals (HHTs)

• Audit generally completed within 1 day - for larger stores more than 1 field 
person may be used. 

• Auditor also verifies out of stocks and any unusual sales performances.

• It is impossible to audit every sample store on the same day.  The audits are 
undertaken over a period (audit span) of 2 weeks each month.

• Audits must count all units in stock every visit, and record all purchases made 
by the store between last and this visit (for all categories under measurement). 

• Auditors work their way around the shop in a systematic manner, to avoid 
missing any products. 

• All products on shelf, in baskets, on “promotional stands” etc will be counted 
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Projection factors:
• X-Factor: expand based on Turnover importance across all FMCG categories

• Y-Factor: weights all data to align to monthly periods (30.5 days)

• Z-Factor: expands sample to align with Number of stores in the Universe

4: Statistical Expansion

Sales in 
sample 
stores

Projected 
universe 

sales 

X, Y, Z
Projection

Factor
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Steps within the Retail Audit

1: Establish the Universe
Define store types and gain information on shop numbers &  turnover

2: Design a representative sample
How many of each store type do we need to represent the universe?

3: Data collection
at retail store level

4: Statistical expansion 
of sample to universe

5: Reported outputs
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Copyright © 2017 The Nielsen Company. Confidential and proprietary.
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